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A Mossback Regulation Behind Which Ten 
Million Employees May Hide 


OR many decades the United States Government 

has held its employees exempt from garnish- 
ment or suits in attachments for any obligations 
of indebtedness they may contract. 

In occupying this position the Government has 
assumed that its employees are all honest and trust- 
worthy. It was made plain to these employees 
that they must meet their obligations and if they 
failed to do so they would, in consequence, lose 
their much beloved political job. Under the then 
existing circumstances this plan worked out fairly 
well. 

A merchant would often have to wait what seemed 
an unreasonable time for the red tape to get un- 
wound, and in the meantime if the employee quit 
or got fired he lost the account. 

Since the entry of the United States into the war 
Government employees have increased many, many 
fold. Three or four million men in military service; 
thousands more in new positions in Washington 
and elsewhere; every employee of every railroad, 
express company and boat line connected there- 
with; all telegraph company employees—all these 
and thousands more—now become Government 
employees and the old rule of non-attachment 
remains in force. 

In practically every state in the Union statutes 
providing more or less adequate means by which 
a merchant could collect delinquent accounts have 
been enacted. These statutes now become ineffective 
in so far as they apply to this vast army—both 


military and industrial—of Government employees. 

Is it to be presumed that these men have under- 
gone any change in methods or promptness by which 
they meet their obligations by the fact of their 
being inducted into U. S. service? 

The butcher, the baker and the candlestick 
maker are all in the same boat. The landlord can 
not collect his rent, nor the shoe merchant his ac- 
counts. And the old rule of non-attachment still 
remains in force, Here is a big problem for a more 
or less busy Congress to solve. With 10,000,000 
employees in Government service no old mossback 
blanket ruling should be kept in force behind which 
fraudulently inclined individuals can hide and 
deprive the merchants of the country of the money 
justly due them. 


TWO PAIRS WHERE 
THERE WERE THREE 


“T) UNNING to 60 per cent of our capacity ”is the 
report so common among shoe manufacturers 
that there must be some substance to it. 

About 300,000,000 pairs are made annually— 
sixty per cent of this 180,000,000 pairs. That’s a 
probable supply of shoes for next year, unless 
the manufacturers find some way to speed up their 
production over and above what they say they 
are making these days. 

This means, roughly speaking, two pairs of shoes 
per capita against three pairs in former years of 
peace, unless production can be stimulated. 











This is a new situation for the shoe merchant, 
and for his own salvation he should guide his mer- 
chandising policies accordingly. 

The shoe merchant also will make sure that the 
shoes he buys will be both salable and wearable. 
He cannot afford to store shoes in his shelves, when 
he has a possible supply of but two pairs of shoes 
for each customer instead of three pairs as before. 

Two pairs of shoes where there were three before 
is no fault of the producer, but is a war-time condition 
beyond the control of any man. Conservation is 
now spreading all the way from the cattle on the 
hoof through the shoe shop and store, and down to 
the shoes on the wearers’ feet. 

After the war it will be different. There will be 
three pairs perhaps for Mr. and Mrs. Average Man, 
and they will be of styles galore. Victory lasts and 
triumphant colors. But for the present, it is save 
all along the line to make two pairs of shoes serve 
where three served before. 


SOMETHING MUST 
BE WRONG 


WO tasks of widely different nature, although 

of the same importance, are before the Govern- 
ment and people of the United States if we want 
to bring the present war to a successful and speedy 
end. 

The material task, that of getting the man power 
and providing it with full equipment, is going on 
splendidly. Nothing but unreserved praise is due 
to the present administration for the way it sur- 
mounted the formidable obstacles offered by a 
nation naturally peaceful, changing all its industrial 
pursuits of a pacific nature into industrial centers, 
yielding an ever-increasing output of victory elements. 

The moral task, that is, the work of propaganda 
or education, carrying conviction to the neutral 
minds about the right, unselfishness and disregard 
for material gain that have presided over our reso- 
lution to join the present war, has been practically 
ignored. 

We have a censorship bureau to prevent from 
coming into our hands the enemy literature, but 
we have no organized effort to fight the growing beds 
of this insidious propaganda abroad. 
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A theory may be advanced trying to justify this 
shortsightedness on our sight by saying “We know 
we are right and this is enough.”’ This is a fallacious 
argument. What would you answer to a prospective 
buyer, who, on asking him for references, answered 
that you would have to take his word about his 
honesty? Would you do business with him? I think 
not. The same principle is to be applied to our 
standing aboard. 

Many Americans have smiled on reading in the 
newspapers that Cuba or Ecuador or Costa Rica 
have declared war on Germany. Their smile is the 
stupidity’s smile. We know we can win the war 
without the material support of those small re- 
publics, but their moral support is as essential to 
us as planes and guns to our army. 

It is essential because after our material victory, if 
some South American minds persist in thinking as they 
do now, our victory will be incomplete. It will mean 
that Germany has not been totally defeated and 
our business is to see that it is. And to reach this 
purpose we must not spare our efforts. It does not 
speak too much in our favor to recognize that after 
fifteen months of war there is still some one in Chile 
and other Latin Republics thinking in the way I 
have mentioned. 

Official action, of course, is peremptory but we, 
in our private way, the exporter, the manufacturer, 
every one that in one way or another is connected 
with South America, has to lend his shoulder to turn 
the wheel over. 

This is no time to leave South America alone. 
We want her as a sister, understanding the ideals 
of her Northern sister, and if we do not watch her 
closely, if we do not try to make her understand in 
a friendly way what we are standing for, after the 
war is over the most ironical surprise will be handed 
to us. 


A LESSON FROM 
THE FRENCH 


LITTLE lesson for the shoe merchant of today 
is found in this saying from the French: 
“A man is duller and less resolute when he has to 
save his purse at the same time with his life.” | 
A saying true enough; none will dispute. So the 
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shoe merchant, these days of war, will not dull him- 
self to the dollar to be made in the hour, but will-go 
about his business, in the full brightness of his intel- 
lect, and complete strength of his resolution, believing 
that he is fighting, not to get by the crisis of the mo- 
ment, but to maintain the life of his business in full 
health and strength. 


ARE THERE MORE 
SHOE STORES? 


N observer of shoe trade conditions makes 
mention of an increase in the number of small 
shoe manufacturers in New England shoe centres. 
The new manufacturers are in most cases men 
who have some ingenious device or method of their 
own for saving time and labor in making shoes, 
and the courage to put their idea to a test. A 
number of them are winning out. They have in 
their favor the big advantage that comes these days 
to the man who gives his close. personal attention 
to his business, and who has the enthusiasm and 
the grit to make it a success. | 

Now are there more retail shoe stores about the 
country, started under the same circumstances as the 
new shoe shops? It will be interesting to hear what 
the traveling men have to say in the matter, when they 
make their Fall trips. 

Some reports from England are that the war has 
led to an increase in the number of small firms. It 
has stimulated initiative, has started men to do 
things bigger and better than they would undertake in 
easy going times of peace. 

Certainly, the shoe business of this country is on 
the increase in the munitions cities and in the pros- 
perous farming regions. But it remains to be seen 
whether or not the same thing is true for the entire 
country. 


ENLIST FOR THE 
BUSINESS WAR 


ON’T sink down in the back shop, worrying be- 
cause you are too old to go to war. There’s a 
trade war coming after the bloody war, and it will tax 
the brains and the business capacities of every mother’s 
son. So get the brain speeded up, and increase your 
business capacity, and get ready to win a victory for 


America in the trade war that is coming after this war 
Remember that shoes, which are a chief munition in 
this war, will be a chief article of international mer- 
chandise in the war that is coming in trade. 


HAS THIS HAPPENED 
IN YOUR STORE? 


? OW’S that boy getting on, whom I sent to 
you at the close of the school term, to learn 
shoe merchandising?” asked the schoolmaster. 

“He has got along so fast that he is gone,” replied 
the shoe merchant. 

“What do you mean?” asked the schoolmaster. 
“He told me he intended to make the shoe trade 
his life’s career. He studied for it in school. Surely, 
he hasn’t gone into the army. MHe’s too young.” 

“He stayed with me just three weeks,” replied 
the shoe merchant. ““Then he told me that he thought 
he had learned the shoe trade, and that his pay 
should be doubled. I told him that I had spent 
30 years in the business, and didn’t know it yet, 
indeed, am only beginning to learn it. But he insisted 
that he should have twice as much money as I was 
paying him. I couldn’t see where he was worth it. 
So he left, and went over to the army goods factory.” 

“That’s the way with many young men fresh from 
school,” commented the schoolmaster. “I find 
that a number of my boys, who left school last term, 
have abandoned their plans for learning a business, 
that would serve them for a lifetime, to chase after 
the dollar as it flies during war times.” 


WAR-TIME 
WINDOW DISPLAY 


O longer are there freak and fancy shoes to cam- 
ouflage the windows. War-time styles rule. 
What about war-time window displays, to harmonize 
with war-time shoes? Shall they be today full of ‘pic- 
tures of soldiers, and pleas to save wheat and buy 
bonds? Or shall they be tomorrow decked with 
flowers and pretty things to make people forget the 
horrors of war for a moment? Or shall they be ar- 
ranged with just shoes, of the war-time style? 
One thing is sure the cut of the window display will 
re-adjust itself to war-time conditions. Who will 
develop the new art of showing shoes in war-time? 
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No New Lasts 
But What About Remodeling Lasts? 


QUESTION—An old last—and there are millions in the factory bins—if remodeled, can it be used for 


Spring footwear, 1919? 


OUR ANSWER—Without definite instructions from Washington we would say that an old last can be 
remodeled if it is made over to conform to the lines of another last GENERALLY USED IN 


THAT FACTORY, and it is classified under “replenishing” providing it actually lives up to that 
clause in the recommendation of the War Industries Board. 


for Spring, 1919, officially issued from the hide, leather 

and tanning materials section of the War Industries 
Board is that one pertaining to “No new style lasts.” So 
much discussion has been made that the “Recorder” emphasizes 
the subject more for the purpose of getting a definite and dis- 
tinct ruling from the War Industries Board even though logical 
interpretation of the Recommendations would be in line with 
OUR ANSWER given above. 

We know of one factory with a million and a half of lasts in 
its bins with but 30 per cent of them in active use. There would 
be a terrific wastage if the lasts were used as kindling wood 
and remodeling may be an economic thing to do, providing 
fitting values can be assured in the new lasts. The art of re- 
modeling has so improved that we think this can be done. 

Here is the exact wording of the Recommendations of June 28 
—re-read them in the light of the story herewith: 


B: far the most drastic clause in the Recommendations 


No New 
Style Lasts 
Each shoe manufacturer is to confine himself to the 

lasts now in use in each of his individual factories, and 
not introduce, use or purchase any new style lasts. By 
new style lasts is meant any styles of lasts which have not 
been generally used in the manufacture of shoes in the 
past. He may replenish his present stock to cover wastage 
or to meet his requirements in lasts that are not in general 
use in his factories. This is to be effective at once and to 
remain for a period of months from date hereof. Any 
firm or person having recently started, or who may 
start hereafter, in the manufacture of shoes should sub- 
mit their requirements to this section. 


An Old Last 
Remade 

New lasts from old is the economy which Yankee genius 
has developed out of the necessities of the war. 

They take an old last, a tried and true fitter, cut a wedge 
off the toe, as the illustrations show, and then add a new wedge, 
a trifle longer than the wedge that was cut off. The new wedge 
extends the toe of the last a third of an inch, or more, and gives 
an entirely new style last, as the illustration shows. 

The-process is called remodeling lasts. It was formerly done 
by hand. Hand work wasn’t satisfactory because of variations 
in measurements, which always go with hand work. Now, 
machinery has been developed for remodeling lasts, and the 
remodeling is done with machine-like precision. The fitting 
qualities of the last are not impaired. 


Cost of 
Remodeling 

It costs 75 cents, more or less, a pair, to remodel lasts. This 
is about half as much as new lasts cost. It is plain that the busi- 


ness of remodeling lasts, which is growing fast, is going to save 
a lot of money to the shoe trade. 

A shoe manufacturer, making 1000 pairs of women’s welt 
shoes a day, must have at least 6000 pairs of lasts in his shop. 





An Old Last Remodeled Into a Last Generally Used 
in a Specific Factory 


If he can remodel old lasts, making them new style, he prac- 
tises a big economy, for his saving on lasts extends all the way 
from the woods to the shoe store. 

Furthermore, this new process of remodeling lasts can be used 
for repairing broken lasts. If, for instance, a toe is broken 
off in the leveling machine, a new toe can be attached, and 
held in place by a plate. 

This new process of remodeling lasts should not change the 
fitting qualities of the last. The waist, instep, heel and ball 
measurements remain approximately the same. A new toe 
is put on to the last and the fitting features put into it suitable 
to its new shape. 

A manufacturer using remodeled lasts has his No. 20 last, 
a tried and true fitter, remodeled into a No. 30 last, and 
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he advises his salesman to warrant that the No. 30 last will 
have the same tested fitting qualities as the No. 20. That shows 
how the remodeling process works out in practice. 


Llama 
Skins 

Leave it to the Yankee tanners to deliver the goods as long 
as there is a hide or skin to be found. Now they are tanning 





The Salable Shoe Built Over the Remodeled Last and 
the Type of Shoe Formerly Made Over the Old Last 


llama skins, and they have tried camel hides. The llama skins 
make good leather. The camel hides would make good leather, 
if the blamed camels didn’t have such long legs and big humps. 





No Shortage Apparent on Army Leather 


New Issues of 6,000,000 Army and 900,000 Navy 
Shoes 


Washington:—A meeting was held here the latter part of last 
week between sole leather tanners and officials of the Hide, 
Leather & Tanning Materials Section of the War Industries Board 
to discuss heavy leather for Army and Navy shoes. The meeting 
was not especially well attended because few of the large operators 
were here. 

The offerings of leather that were made to the officials for the 
shoes showed no indications of a shortage of heavy leather and 
there seemed to be competition for the orders; the maximum 
prices did not prevail, which is a fortunate thing for the Govern- 
ment, inasmuch as the shoe prices will probably not have to be 
raised, which it is hoped will prevent further buying in Great 
Britain of Army shoes. 

The discussion was entirely in connection with the proposed 
purchase of over 6,000,000 pairs of shoes; 3,000,000 trench shoes, 
3,000,000 new field shoes; and some 900,000 navy welts. The 
first estimate that was made for the new Navy purchase was 
1,600,000 pairs, but after the stock was checked up carefully it was 
found that only 900,000 pairs will be needed at this time. 

It was decided at the meeting that there will be no necessity to 
control the price of cut sole leather. 

In connection with the discussion the purchasing of the shoes 
in Great Britain was taken up and it was stated that the shoes 
were obtained at $5 per pair as against more than $7 here, but it 
was admitted the English shoe was inferior to the American shoe. 

George R. Harsh, is the acting chief of the Shoe, Leather and 
Leather Goods Branch of the Quartermasters Department during 
the absence on his vacation of John Craddock, chief of this branch. 
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Questionnaire on Shoe Cartons 
Conservation on Paper, Tissue and String 


Washington, D. C., Aug. 14—The Conservation Division 
of the War Industries Board is sending the following letter 
and schedule to carton manufacturers, shoe manufacturers, 
shoe wholesalers and shoe retailers: 

The present situation in the pulp and paper industry makes 
it essential that we institute every practical method of con- 
servation in the use of paper. The Division is undertaking, 
in co-operation with the allied shoe industry, to bring about 
economies in the cartons used in the shoe industry. The elimina- 
tion of paper coverings on shoe cartons will assist in conserving 
the paper supply. ; 

In view of the fact that there is a large variety of styles and 
sizes of shoe cartons now in use, we wish to ascertain if it would 
be practicable to standardize the sizes of all shoe cartons. 
Standard cartons would apparently yield substantial savings 
'n manufacturing and release a considerable amount of capital 
now tied up in stocks on hand. 

We are sending copies of the enclosed schedule to shoe manu- 
facturers, carton manufacturers, shoe wholesalers and shoe 
retailers in order that all branches of the allied shoe industry 
may be consulted . 

SCHEDULE FOR SHOE CARTONS 


1. Do you manufacture shoe cartons? .......... 
Are you a shoe manufacturer? .......... 
Are you a shoe wholesaler? .......... 
Are you a shoe retailer? .......... 
2. Would it be practical for you to confine the size of all your cartons to 
the following outside measurements 


Length Width Depth 
12% 6% 4% 


Men’s. ee ea no natin , 
PREF 114% et OV ie 
BN | SR 10% 5% ota 
Women’s. ....... 11% 5% I errs oes 
ee eee 10% 4% BE Aodatsdieaddeeeccie dk 
Children’s....... 8% 4% 2% 


3. If not, fill in below the standard sizes that you are now using. All figures 
to be for outside measurement. 
Length Width 


OD Ps. occccies d0sdcdcece 
eg ae a re 
Men’s light-medium shoes. .......... 
pg OE ae 
Boys’ light-medium shoes. .......... 
pC Ee Oe ee 
Youths’ light-mediumshoes .......... 

UM [Ron Saar 
Women’s high top shoes .. 
Women’s low shoes.......  .......... 
CD odgechssss occesseass 
Ds 5. o5 2 2 i b:06 eae we 
ee ee eee 
EE, sacs csin's 6 s.cie 6 ¥6'95-0% 
Babies’ soft sole shoes.... .......... 

Shall all special sizes of cartons be eliminated? .......... 

Shall the use of string be eliminated? 

Shall fiy sheets be eliminated? .......... 

Shall all shoe cartons be made of either faced or unfaced chip board? 
(If the chip board is faced it should be faced without a bleached or 
glazed facing. This eliminates the paper covering which is now pasted: 
on shoe cartons. Colored front labels will be permitted) 

* Shall all paper stock used for the wrapping of shoes inside the cartons. 
be of unbleached stock? .......... 

9. Shall all printing, fancy decoration, trimmings, etc., be eliminated, 

except printing that is essential on the top and the front of the 





Noms 


ee eeeereee 


% 


carton 
10. Shall all work and service shoes be shipped in bulk, that is, not packed. 





Michigan Shoe Retail Dealers’ 
Convention 
September 10 and 11 


Michigan Retail shoe merchants are preparing for the biggest: 
convention of their history, when they meet at Grand Rapids, 
September tenth and eleventh. 

Some unusual features will be presented and all in all this will 
be a get-together that no Michigan dealer can afford to miss. 

A September convention is an innovation with Michigan mer-- 
chants since heretofore these meetings have been held in March. 
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THIS 1S NOTHING 

BuT CAMOuFLAGE. 
IT MAKES'EM 
LOOK DIFFERENT 

















“THIS STYLE OF CAMOUFLAGE 


SHOULD Go BIG AMONG 
THE STovT WEARERS 
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UNCLE Sam 
SAYS WE'VE 
GoT TO 
DROP THE 
y MERCHANT 
MARINE 
STYLE OF 
CAMOUFLAGE 
AND USE A 
Low visiBiuTy 
PATTERN 





EXPERT SHOE CamouFLeuRS 
MAY MAKE IT HARD TO 
TELL WHICH WAY THE 
LADIES ARE GOING 




















MANY WOMEN USE COMPARISON 

CAMOUFLAGE IN THE CARS BY 

SITTING BESIDE MEN wITH LARGE 
EXTREMITIES 


OF BUSINESS DEPRESSION 


CAMOUFLAGE—APPLIED TO FOOTWEAR 





Preference on Fuel and Transportation 


Shoe Industry Classified as Essential and Put in 
Class Three 
A delegation of shoe manufacturers in conference with Com- 
missioner Parker of the Priority Board, last week, learned of the 
decision of the War Industries Board to place the industry in the 
preferred list as to fuel and transportation. The official state- 
ment is as follows: 


Keep the Faith— 
or Suffer 
“Following is the text of the circular: 
“To all manufacturers of boots and shoes: 
“Since the conference between your representatives and the 
undersigned with other representatives of the War Industries 


Board, careful consideration has been given to the several prob- 
lems then considered and a decision has been reached that your 
industry is one of war importance, as well as of national impor- 
tance in other respects. It is, of course, essential that necessary 
shoes shall be provided for the use of our soldiers, seamen, and 
our civilian populations. 

“The priorities division will place manufacturers of boots and 
shoes on the preference list for fuel and transportation without 
requiring individual manufacturers to make separate applications. 

“It will from time to time remove from the list such manu- 
facturers as shall fail or refuse to comply in good faith with the 
letter and spirit of the following program and such other require- 
ments as may in future appear to be necessary to protect and pre- 
serve leather and other materials used in the manufacture of 
boots and shoes. It is most essential that the utmost economy 
be practised in the purchase and use of shoes. 
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“Each manufacturer should execute and send to the War In- 
dustries Board its pledge of co-operation in the form following: 


“Priorities Division, War Industries Board, 
“Washington, D. C.: 

“The undersigned hereby pledges itself to manufacture useful 
products only, and (a) to devote the products of its manufacture, 
as far as possible, to essential uses only, as that term has been or 
may be defined or applied from time to time by the priorities 
division of the War Industries Board; (b) to urge and procure so 
far as lies within its power all dealers in or users of its products 
to exercise all possible economy and conservation in such products 
by limiting sales and purchases, by intelligently repairing and by 
otherwise protecting and lengthening the use of same; (c) to co- 
operate with the conservation division of the hide, leather, and 
leather goods section of the War Industries Board; and (d) not to 
furnish its products for resale to any dealer who shall fail or refuse 
to co-operate with the undersigned in carrying out the letter and 
spirit of this pledge. 

“In addition, each manufacturer will send each month to the 
hide, leather, and leather goods section of the War Industries 
Board its reports showing the deliveries made of its products 
during the preceding month, and give such other information 
as may be required on said form. 

“The pledge to be given such manufacturer by its customer who 
purchases for resale should be addressed to such manufacturer 
and be in the following form: 

“To : 
“City of 
“State of ; 

“The undersigned hereby pledges itself (a) so far as lies within 
its power to urge and procure all dealers in or users of your manu- 
factured products to exercise all possible economy and conserva- 
tion in such products by limiting their sales and purchases, by in- 
telligently repairing, and by otherwise protecting and lengthening 
the service of such products (b) to co-operate with the conserva- 
tion division in the hide, leather, and leather goods section of the 
War Industries Board; and (c) not to furnish its products for 
resale to any dealer or consumer who shall fail or refuse to co- 
operate with the undersigned in carrying out the letter and spirit 
of this pledge. 











Appeal to 
All Dealers 

‘‘Through you the War Industries Board appeals to every 
dealer in and user of boots and shoes to help save leather 
and leather goods for war purposes. The absorption of 
such material by the war program is reaching such large 
proportions that it becomes theduty of every man, woman, 
and child to economize in their use of these materials, so 
that no shortage may exist for war requirements. 

“It will be expected that every maufacturer and dealer 
will reverse his ordinary attitude toward trade and will 
bring to bear all possible influence to curtail output and 
limit sales, and that every consumer will exercise such 
careful restraint in his purchases as substantially to save 
materials. May we with confidence expect that all will 
whole-heartedly and enthusiastically co-operate in dem- 
onstrating to the world that this Nation can and will 
economize in the consumption of materials to meet the 
Nation’s needs?”’ 


The Nation-Wide Epidemic 


Pilferage for Cases in Transit 





One of the benefits coming from national directorship of the 
railroads is the correction of “pilferage’” by extreme penalties. 
Many organizations are sending to shippers instructions to use 
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stickers like the one shown. The New England Shoe and Leather 
Association has this to say: 

The enormous increase in the pilfering of goods of all kinds in 
transit, including leather and boots and shoes, is a matter that 
scarcely needs to be brought to the attention of the members of 
our association. 

It has led the National Railroad Administration, among other 
things, to call for a drastic reform in the construction of boot 
and shoe containers, and our industry is faced with the alterna- 
tive of either providing shoe cases of heavier construction, or being 
obliged to go to the trouble and expense of strapping these cases 
with metal. Our association is co-operating with other organiza- 
tions in an effort to reach some understand'ng on this question, 
and members will shortly receive a questionnaire. Promptly fill 
out and return to the address indicated. 





In United States Government Custody 
While in Transit 
10 YEARS IN FEDERAL PRISON 
is the Punishment for 
TAMPERING WITH OR PILFERING 
This Package 











Sticker to be put on shoe cases before shipment is made 


In the meantime, shippers themselves are faced with the 
duty of co-operating in every way possible with the carriers 
and the Government in the effort to minimize this great and 
expensive pilferage evil. As one practical method of co-opera- 
tion, we suggest the general use of the accompanying label, 
to be printed in substantially same type and color, as recom- 
mended by several of our leading shoe manufacturers and 
wholesalers. 

We have no doubt that the general use of this label will do 
much to reduce the pilferage of boots and shoes and collateral 
products. 

The Government, itself, is taking strong measures to control 
this evil, and stiff sentences already have been meted out to 
a number of convicted thieves. 





Advertising Practipedics 


Endeavoring to Give It a Professional Standing, 
as Well as to Help People with Foot Troubles 


Charles E. Merrill, clerk in the All America Shoe Store, Salem, 
Mass., has a three-inch advertisement running all the time in the 
local newspapers, announcing that he is a graduate of the Ameri- 
can School of Practipedics, and that he is pleased to offer expert 
advice to all who suffer from foot troubles. This advertisement 
is apart from the regular advertisement of the store. 

George W. Ashton, manager of the store, states he expects that, 
through publicity and practice, the experts in practipedics will 
gain the same standing in the community that is now had by the 
oculists and dentists. 

Since the start of. the advertising campaign on practipedics, 
there has daily come to the All America store from one to five new 
customers, in addition to regular customers, for treatment for 
foot troubles. 

So the practipedics branch of the store helps to build up the 
patronage of the store. 
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Salvage by Car Load 


Lynn Shoe Expert Writes of the Cobblers’ Corps 
Work in France 


Priv. Frank H. Byrne, Lynn shoe expert, ‘now in the cobblers’ 
corps in France, writes to friends at home, saying: 

“The cobblers’ shops are in the salvage depot, which is the 
largest in the country, and all kinds of industries are represented. 

“T worked at the sole leather sorting end for a while, and now 








am taking care of the leather stock, and giving out the work to the 
cobblers. They are mostly civilian cobblers here, who do the 
work in the rough, to be finished by machines. 

“They work by the piece, and, believe me, it is some job to 
keep them supplied with shoes and stock all day. 

“All kinds of war material and wearing apparel come here, 
where it is cleansed, repaired and shipped again to all places. 
Our Sunday and night work consists of loading and unloading 
cars of salvage. 

“Besides soldiers, we have many civilians, both men and 
women, the men being unfit, or having been injured in the war.” 





*“*Hi-Shoe Day’’ Sale 
Make It October 1, and Plan for It Now 


A very clever sales campaign, which gained wide publicity, and 
materially boosted the sales of Winter shoes, was that recently 
conducted by a Columbus, Ohio, firm (Dunlaps). Realizing 
that the reign of the oxford was nearly over they evolved the idea 
of “hi-shoe” day, i.e., a certain day in the month for the doffing 
of the oxford and the donning of the high shoe, just as the haber- 
dasher announces the closing of the straw hat, and the opening 
of the derby season. 

They went about it in a very business like manner, the first 
step being to enlist the aid of the newspapers. Quarter page ads 
were taken in the leading dailies, the announcement being as 
follows: 

HI-SHOE DAY 
HEAR YE! HEAR YE! 


Official Hi-Shoe Day Tuesday, October 1 
Good-bye, old Oxfords, the bell rings on the First 
And all ready for the Fall trade are thousands of the best 
wearing and best looking shoes made today. Try a pair. 
Black Calf, Tan Calf, Kangaroo or Goat Skin 
A Full Line to Meet Every Taste 


This advertisement was adorned with two small cuts, one of a 
high shoe marching briskly forward, beneath which were the 
words “Duty calls me,” and the other a low shoe going out the 
door, labeled ‘This way out.” 

The wording of this ad was changed frequently to read “Bell 
rings in two weeks—ten days—a week—tomorrow—today” the 
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idea being to fix the mind of the public upon the BELL and the 
EXACT DATE of the sale. On the Ist of October a large electric 
gong was affixed above the doorway. This rang automatically 
once a minute, and was of sufficient volume to be heard above all 
the noises of the street—so that everyone who passed the store 
could not fail to recognize that something unusual was going on, 
and one look at the windows reminded them that this was hi-shoe 
day. 

But lest any should fail to observe the windows a great canvas 
sign was placed at the entrance: 


THIS BELL IS RINGING OUT OXFORDS 
October First—Last Day 


The windows were banked with Autumn branches, and in the 
centre was a large calendar pad, with a number of leaves torn off 
and scattered on the floor, while in big letters was the date 
“October 1” and written in sprawling letters on the pad “Hi- 
Shoe Day.” One window was filled with the latest novelties in 
women’s and misses’ shoes, and the other given over to showing 
the new styles for boys and men. 

The interior of the store was decked with ropes of evergreen 
and clusters of Autumn foliage, and here were also prominently 
displayed the big calendars, with the date and the letters “‘Hi- 
Shoe Day.” 

Quantities of circulars, bearing the same notice as the news- 
paper ads, were printed, and one of these was wrapped up with 
each pair of shoes sold, for a month preceding the sale. Con- 
ducted along straightforward business lines a campaign such as 
this cannot fail to give excellent publicity to the new Fall lines. 





500 Industrially Trained Officers 
Needed 


For the Conservation and Reclamation Division 


A call has been issued for 500 men from civil life to go into 
training for officers’ commissions under the Quartermasters’ 
Corps of the United States Army. A three months’ course of 
nstruction will be held at Camp Joseph E. Johnston, Jackson- 
ville, Fla. Successful graduates will be commissioned and as- 
signed to duty in the Conservation and Reclamation Division of 
the U. S. Army. The men must be physically fit and must be 
over the present draft age. Their pay during the period of camp 
training will be that of a private, $33 a month, and they will be 
equipped and fed. Applications can be made to the Quarter- 
master General, U. S. Army, Washington, D. C., up to August 20. 

The Conservation and Reclamation Division of the Quarter- 
master Corps is charged with the conserving and reclaiming of 
all materials and supplies of the army, the operation of shops for 
the repairing of clothing, hats, shoes, rubber boots, rubber coats, 
ponchos, tents, leggins, cots, stoves, field ranges, saddles, harness 
and other equipment; the operation of dry cleaning and laundry 
plants; with the prevention of all unnecessary waste resulting 
from the preparation, handling and consumption of food; with the 
segregation from garbage and other waste matter of fats and 
other elements that have a commercial value, and the disposal 
of same, and also with the operation and conducting of camp 
gardens at the various camps and cantonments throughout the 
United States. 

It is planned to send the first 100 candidates selected for this 
school to Camp Joseph E. Johnston on August 15, the remaining 
400 on September 1. Any civilian over the draft age may submit 
his application to attend this training camp in the form of a state- 
ment setting forth his special qualifications, age, citizenship, pre- 
vious military training, if any, and any other information which 
may have bearing on the case, together with three letters of recom- 
mendation from prominent citizens in his locality and a certificate 
from a recognized physician as to his physical fitness. 
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Collecting Worn Shoes 
For Over-Seas Relief 


BY JOHN J. BAIRD 
A. E. Pitts Shoe Co., Columbus, O. 

















The Red Cross Shoe Campaign, like every other 
war campaign, has brought nearer to the minds 
and hearts of the people, another phase of the 
humiliation and suffering that our French and 
Belgian allies have been subjected to. 


The natural wastage of war, of itself a powerful 
factor in creating suffering, has been greatly 
increased by the cruelties and barbarities of the 
unspeakable Hun. Countless thousands of old 
men, women and children have been deprived 
of the bare necessities of life and to such as 
these a pair of serviceable resoled old shoes is 
indeed a boon. ‘ 


What a Pair of Shoes Can Do 


So the Red Cross Shoe Barrel, in making its 
appeal to the warm-hearted American public, 
has met with instantaneous and generous re- 
sponse. The people seem to understand fully how 
much an old pair of. shoes can mean to the war 
sufferers and shoe merchants are doing their part 
too. We havealready repaired and sent over, nearly 
two hundred pairs of good shoes, and only those 
which would give good service have been repaired. 
Every pair of shoes sent should ‘give substantial 
wear and we can well imagine how they will 
be welcomed by some shoeless citizen of France 
or Belgium. 


The idea seems to have caught on “big’’ in- 


this town. And it is a good idea from every 
standpoint. It does not take a wide stretch of 
the imagination to see how the shoe merchant 
is going to be benefited by this campaign and 
no one can deny the “‘bigness’”’ of the plan, if 
it is taken up and properly developed throughout 
the length and breadth of the land. Let’s all 
get busy, Mr. Shoe Man. Help our allies in 
this way, and incidentally you help yourself. 
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Employees’ Betterment Features 


Of F. Mayer Boot and Shoe Co.—Keeping Em- 
ployees Satisfied Insures Better Shoes 


That the welfare of employees is being given more considera- 
tion than ever before and that such movements tend to a more 
harmonious relationship between the factory and its employees 
is evidenced by results that are being obtained by the F. Mayer 
Boot & Shoe Company of Milwaukee, Wis. 


Goodness Toward Employees 
Means Goodness of Product 

This concern believes in Goodness—Goodness built into their 
product and reflected in their treatment of their workers. 

To further these commendable ends, besides maintaining a 
cafeteria where good food is served at cost, this company keeps in 
force a Group Insurance Contract which pays the beneficiary a 
specified amount of from $500 up, depending on length of service 
and other conditions; a benevolent association is also maintained 
which pays weekly indemnity in case of sickness or accident and 
provides for all hospital bills; a hospital in charge of trained nurse 
where first aid is administered in case of.sickness or accident. 


Day Nursing 
a New Feature 

Recently a new and important feature has been added. This 
is a day nursery occupying a former residence located near the 
factory where children may be left while the mother is working. 
This is equipped with ample Play rooms, Dining rooms, Bath 
rooms, Sleeping rooms and good Out-of-doors Playground The 
Nursery is under the direction of a registered trained nurse with 
a corps of competent assistants. Better working conditions are 
conducive of better mental conditions and must of necessity’ lead. 
to a better product. 


Slayton Now N. H. Fuel Director 


Manchester, N. H.—Hovey E. Slayton, president and treasure r- 
of the F. M. Hoyt Shoe Company, has been appointed federa }” 








HOVEY E. SLAYTON 
Fuel Administrator, New Hampshire 


fuel administrator of the state of New Hampshire by Adminise- 
trator H. A. Garfield at Washington. Mr. Slayton succeeds ex-- 
Gov. Charles M. Floyd, who was forced to resign his duties on 
account of ill health. It is expected he will begin his duties - 
immediately. 
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Merchandising on the Pacific Coast 
The Trend of the Trade Is Upwards in Prices and Grades 


San Francisco, business has held up well this Summer 

except for the natural falling off in demand for men’s 
shoes in proportion to the steadily increasing number of men 
getting their footwear from Uncle Sam. July was a good month 
in the women’s and children’s departments here, and as good 
as could be expected in the men’s departments. August has 
started off with a rush in the sale of children’s shoes, which 
may be attributed largely to the fact that city schools opened 
for the Fall semester on the 5th. Many families returned from 
the country for that event and a large percentage of the children 
were in need of new shoes as usual. 


J sen Fra from reports from various shoe concerns in 


Women Clerks in 
Shoe Stores 

The help shortage has been solved fairly well here by the 
employment of women clerks in the women’s and children’s 
departments. Before it became necessary for young men the 
country over to answer the call to the colors, women clerks 
in shoe stores were practically unknown in San Francisco, 
except in a few instances where they were employed to fit small 
children. Now several of the larger stores are hiring women. 
The matter came up for discussion at a recent meeting of the 
local shoe dealers’ association, and the members who have 
tried the experiment agreed that it is working out nicely. 


Women Don’t 
“*Ciose Sales’? Quickly 

The new women clerks at the different establishments are 
given a course of instruction in fitting and selling to fit them 
for their new duties, and some of them have shown remarkable 
adaptability in this new field of endeavor. The only complaint 
made is that they do not close sales quickly enough. There 
are some exceptions to the rule, however, and this trait is 
gradually becoming less general as the new help becomes more 
experienced. 


A Consolidation of 
Store Interests 

When the lease of the Royal Shoe Store at 786 Market Street 
expires, the proprietors plan to consolidate the business with 
the other Royal store at 923 Market Street, which was opened 
in April, this year. Then the floor space of the latter establish- 
ment will be increased to take in the entire four-story building, 
of which the company now occupies the ground and second 
floors. A consolidation sale is now in progress at both stores, 
but it is not expected the old store will be closed until December. 
Under the new arrangement of the one large store, the first 
floor will be devoted exclusively to women’s shoes, the second 
floor to childrens footwear and the third floor will house the 
men’s department. The fourth floor will be used for offices, 
stock rooms, etc. Paul Tieburg, manager of the Royal stores 
in San Francisco and other Western cities, has been spending 
most of his time of late in Seattle, Wash., getting a new store 
opened in that city. 


A Branch Store 
in Oakland 

The Philadelphia Shoe Company, one of the oldest shoe 
concerns of San Francisco, has plans well under way for open- 
ing a branch store in Oakland, Cal., for the accommodation 
of its many east-of-the-bay patrons. A ten-year lease has been 
secured on a desirable location on 14th Street, opposite the 


H. C. Capwell Company’s large department store. The place 
has a fifty-foot frontage and will be nicely fitted up through- 
out. Stock is now being assembled for the opening, which will 
probably take place soon after the first of the year W. O. 
O'Connor, buyer of ladies’ shoes, has just returned from the 
East, having placed his initial order for the new store. R. Rose- 
burg, buyer for the children’s department, is now in the East 
on a similar mission, and H. Cantowith, buyer of men’s shoes, 
plans to leave shortly. A. Katschinski, one of the firm mem- 
bers, is also going East to assist with the buying and to look 
over some of the large Eastern stores with a view to making 
the new Oakland establishment of his company one of the most 
up to date in the country. 


Activities in the 
Retail Field 

George McKay, head floorwalker and adjuster of the Phila- 
delphia Shoe Company, is going to New York shortly to visit 
relatives, and while there will also investigate the shoe market 
some. 

The new Walk-Over shoe store at 874 Market Street, San 
Francisco, is being opened this month. It is considered one 
of the finest establishments of the kind on the Pacific Coast, 
or will be, at least, when the finishing touches are completed. 
The present store in the Phelan Building will be continued 
in conjunction with the new place, which will give the company 
greatly increased facilities. The stock will be identical at the 
two stores, but the new location is better situated than the old 
one for catering to high class trade. 

In discussing the demand for women’s shoes, Mr. Moore, 
buyer for the Walk-Over stores here, says oxfords (dark brown, 
tan, field mouse and gray) have been selling better than most 
anything else. The straight heels are shown the preference over 
French ones, he says, in both oxfords and boots. 

R. H. Hibberd, manager of the Pacific Coast stores of the 
Regal Shoe Company, with headquarters in San Francisco, 
says alterations are about completed at the company’s new 
store in Portland, Ore. The opening will take place September Ist. 
J. J. Cheevers, Mr. Hibberd’s assistant, is in charge there. 

The Deering Bros. Shoe Company of San Francisco has 
leased a store on the K-Street front of the Land Hotel in Sac- 
ramento, Cal., with the intention of opening a branch store 
in that city. 

Frank Bagley has taken temporary quarters for his shoe 
store in Fresno, Cal., pending the completion of the New Ball 
Block planned for J Street to replace the building recently 
destroyed by fire. 





To Insist on Color Regulations 
Final Date for Cutting, October I 


According to a letter sent out today to the tanners of upper 
leather the War Industries Board will insist on its ruling that 
the only permissible colors for the tanners to make and shoe 
manufacturers to cut after October 1, exclusive of black, will be 
a medium and a dark shade of brown and tan. Others colors 
will be permitted, although some tanners seem to prefer and are 
insisting on them. ; 

The Hide, Leather and Leather Goods Section of the War 
Industries Board advises the tanners, shoe manufacturers, shoe 
wholesalers and shoe retailers that: 

“Reports continue to come to this office to the effect that 
‘field mouse’ and ‘field mouse brown’ are permissible colors for 
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the tanner to make and the shoe manufacturer to cut after 
October Ist. 

“This is absolutely contrary to the rulings of the War Indus- 
tries Board, which has provided distinctly that a medium shade 
of brown and tan and a dark shade of brown and tan are the only 
colors that will be permitted, and it has actually gone so far as to 
send samples of those shades to the tanners. 

“The War Industries Board looks to the entire industry to 
live up to these regulations, both in spirit and in fact.” 


Men’s Shoe Department 


A New Feature and a Winner for Kleins 
Washington, D. C. 

That men’s shoes of good quality well featured and wisely 
merchandised bring business to an exclusive men’s store has been 
amply proven by the experience of Kleins, Inc., of Washington, 
D.C. 

This store has, for years, been a big distributor of men’s and 
boys’ apparel, but up until about a year ago when Kleins, Inc., 


























Klein’s, Inc., at ‘“‘Klein’s Korner,’’ Washington, D. C. 


took over the business the store had never sold shoes. The new 
firm immediately fitted up a men’s shoe department, in which 
they are confining themselves to “Made by Arnold” shoes, 
featuring strongly, as will be seen by the accompaning illustra- 
tion, King Quality and Glove Grip shoes. 

Kleins have no reason to regret adding men’s shoes to their 
other lines. 


Will Issue “Bills of Lading”’ 


New England Shoe and Leather Association 
Helps Win Important Point 

As the result of an active campaign by the New England Shoe 
and Leather Association, in co-operation with a number of other 
trade organizations, the National Railroad Administration has 
withdrawn its announcement of July 9th, that the issuance of 
through export bills of lading on freight traffic via Pacific Coast 
ports would be discontinued September 30, 1918. 

A circular from Benjamin Campbell, chairman of the Eastern 
Freight Traffic Committee, New York, just received by the asso- 
ciation, states that it has been decided to continue the issuance 
of these through bills of lading, with some changes in existing 
regulations. 

The announcement that this long-existing policy on the part 
of the railroads was to be abandoned caused strong protests to be 
made by export shippers from all over the country, and the 
matter was also taken up by the U. S. Department of Commerce. 
Unless some alternative plan, such as the suggested opening of 
eastern offices by the Transpacific steamship lines, for the is- 
suance of through bills of lading, had been carried into effect, 
shippers in the eastern part of the United States doing business 
in oriental countries would have beenSseriously handicapped in 
financing their shipments. 
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Chinese warriors 
on the western 
maker builds pad- 
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ental character 
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Shorter and Tighter Skirts in Paris 
Pretty shoes prevail 


The mail girl at Thomas 
CG. Plant Co.’s factory 
—to expedite delivery 














Italian shoemakers in the 
mountains tapping Victory 
soles on the footwear of the 
valiant Italian Army 


Note the deter- 
mination shown 
in the faces of 
these war workers 
—all wear sturdy 
oxfords 
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the steps of the New York Library 
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Mrs. Woodrow Wilson christening the Quist- 

conck, the first fabricated steamship launched. 
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An Indiana Store 


Having Artistic Beauty and Pleasing 
Arrangement 


Cowles’ Quality Shoe Store of Sullivan, Indiana, is an example 
of thrift in a small city of approximately 4,000 people. 

The store has two show windows 4 x 10 feet with deep vestibule 
laid with white tile. Store is finished in oak, shelving being of 
single carton style. The cartons are yellow and store decorations 





Cowles’ Quality Shoe Store, Sullivan, Ind. 


are made to harmonize with them. A tastefully decorated find- 
ings case acts as a screen for the chairs, which are arranged in 
double row in through the center of the store. The store has a 
frontage of 19 feet and a depth of 130 feet. A feature worthy of 
note is the electrically driven repair department on the balcony 
in the rear. 

This store, which sells a general line of footwear, was opened 
March 31st last, and Mr. Cowles has no reason to complain of 
business conditions. 





Parcel Post or Express, Which? 


Find Out the Route Which Is More Economical 
to Use 


Chicago—It is customary for merchants when giving ship- 
ping instructions on a bill of shoes, to designate the cheapest 
way in which such orders may be shipped either by parcel 
post or express. This leaves the matter up to the shipping clerk 
as to how the goods should be routed, and he is not always 
apt to take the trouble to find out which is the cheaper, as his 
firm does not have to pay the charges. 

The shipping clerk of one of the retail hardware houses in 
Chicago told our representative that they send everything 
to St. Paul by express. They make a specialty which weighs, 
packed, four pounds. The postage on this to St. Paul is 19 cents, 
or insured for its value, $500, 22 cents. The expressage is 23 
cents. 

Another house ships a great many parcels to New York 
weighing eight and ten pounds, using parcel post exclusively. 
An eight-pound package will go to New York by express, in- 
sured for $50.00, for 42 cents, while it would cost 60 cents 
to send it by parcel post insured for $50.00. 


Traffic Manager 
Was Mistaken 


A traffic manager was asked what rule he followed in ship- 
ments. “Well,” he said, “in the first place, it is always cheaper 
to ship by parcel post to places within 20 miles of Chicago.” 

He was very much in error. It is cheaper to ship packages 
weighing from 28 to 50 pounds to suburbs of Chicago by express. 
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He also said that five pounds was always cheaper by parcel 
post. Here again he was in the wrong, for there are towns in 
Maine where five pounds went cheaper by express than by parcel 
post, regardless of the cost of insurance.. Including the insur- 
ance cost, packages weighing three pounds are cheaper by 
express to certain points. 


Ask for 
Rate Sheet 


Are you paying any attention to the transportation charges 
on your packages? If not, we suggest that you begin to do so 
right away. When ordering packages, instruct the shipper 
to send them to you by parcel post or express, whichever is 
the cheaper. If you will ask for it, we will have sent to you 
free of charge, a table showing the express and parcel post 
charges to your town from Chicago, on all weight packages 
up to the parcel post limit. When your package arrives, check 
it up by this list and see that the shipping clerk in Chicago 
is not wasting your money. 

Remember it is the “little leaks’? that count. What good 
does it do you to place orders because the price is a few cents 
cheaper, if you are going to lose it in the transportation charges? 

It costs you nothing to give this a trial. After you have 
checked your shipments for a month, we shall be glad to hear 
what your experience is, and publish it. 

Remember that the best way to ship to your town may en- 
tirely depend on the weight of the package. There is a breaking 
point, below which it is cheaper to ship by parcel post and 
above which it is cheaper to ship by express. You cannot tell 
which is the cheapest unless you know the exact weight of the 
package. So the best way to do is not to specify parcel post 
or express but simply say “ship cheapest way.” and let the 
shipping clerk determine which way that is, but see that he 
does it. 





Great Is the Five-and-Ten 
In Chicago They Sole Them While You Wait 


The accompanying ad. tells a story of enterprise. The Kresge 
Co. are certainly living up to the declaration that in the five- 
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SAVE YOUR SHOES 


Have them restored to original finish by modern 
machinery and skilled factory workmen, while you 


BEST MATERIALS 
LOWEST PRICES 


Complete line of shoe repair materials to choose 
from at lowest prices. All work has Kresge’s guar- 


me’ §. S. KRESGE CO. 
10 S. State St. 
: es 


and-ten one can purchase about anything “from a needle to an 


anchor.” 
Withal it is a clever piece of opportunity—grasping and well 
calculated to wake up shoe store repair department managers 


to the value of publicity. 
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Officers’ Service Boot 


OR some time back there has been considerable uneasiness 
manifested among shoe merchants contiguous to Army 
cantonments, occasioned by the report that the Govern- 

ment was preparing to supply military officers with footwear, at 
cost, through the Commissary Department, as it now supplies 


the enlisted men. 


Regulations Loosely Drawn 
on Officers’ Boots 

So far the regulations for officers’ footwear have been very 
loosely drawn. For dress wear an officer could wear a plain toe, 
dark tan blucher shoe, either calf or cordovan, with puttee of 
several different shades and styles. Or he might wear dress leg 
boots (usually known as riding boots) of either calf or cordovan. 

Service footwear, also, covers a wide range, some boots being 
16 or 18 inches, heavy grain or veal, laced to the top, made on 
regular Munson lasts; others having laces over the instep and 
ankle, made either plain or cap toe, or even the regular Munson 
last Service Shoe with puttees are permissible. 

Officers have been dependent on the shoe merchants in towns 
where the cantonments were located to supply this footwear 
and these merchants have reaped quite a harvest from this 
source. In some instances the merchants are said to have made 
unusually wide profits on this class of merchandise. 


No Specifications on 
Regular Height Shoes 

No specifications have as yet been sent out on officers’ puttees, 
or regular (6 or 7 inch) officers’ dress or service shoes. Whether 
or not this means that footwear for officers is to be restricted to 
the high boots is not yet apparent. 

Through the courtesy of Norman & Bennett, of Boston we 
herewith present cuts of both the dress boot and service boct, as 


interpreted by this firm. 


Preliminary Specifications 
for Dress Boots 

The specifications for dress boot call for “a medium wide toe 
of straight character or slight swing,” “stiff leg, shaped right and 
left, at least 17 inches outside from rand at breast of heel to top,” 


“vamp—crimped; plain toe; no box.” ‘Stock—‘‘Plump veal or 


calf, combination, or chrome tanned, of the lighter of the two 
colors allowed by the War Industries Board; a medium dark 


color being desirable.” 


“Vamp to be full lined with tan calf or 


Supplying Footwear for 
Military Officers 


Preliminary Specifications Sent Out 
to Manufacturers---Quartermaster’s 
Department Contemplates Supplying 
Dress Boots and. Service Boots---At 
Least Six Months Before 
Shoes Will Be Ready for 


Distribution 
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Officers’ Dress Boot 


tan kid.” Soles—‘‘Outsole not less than ten (10) iron, Govern- 
ment specifications, scoured oak, tanned sole leather.” “Insoles 
not lighter than seven (7) iron oak, with grain on; no reinforce- 
ment to be used.” 

These specifications, unless altered and broadened, would 
eliminate cordovan, which has proved expensive and more or 


less impracticable. 


“Service Boot’’ 
Is Right 

The Service boot certainly is worthy of the name. Note the 
weight of sole, its sturdy appearance, and read the specifications: 

“Last—A wide, round toe, with slight swing.” 

“‘Pattern—Soft leg blucher boot, to measure at least seventeen 
(17) inches high, with full bellows tongue, extended to edge, to 
form eyelet stay.” 

“Crimped vamp—Plain toe; no box.” 

“Upper leather—Plump, retanned side leather, well stuffed; 
dark shade of brown color. Leg to be lined down to quarter 
lining with suitable leather—no sheep.” 

“Vamp and foxing to be lined with suitable leather—no 
sheep.” 

“OQutsole—Not less than ten (10) iron Government specifica- 
tion, scoured oak tanned sole leather, thoroughly water-proofed.” 

“Middle sole—Not less than seven (7) iron of same oak as out- 
sole, thoroughly water-proofed.” 

“‘Insole—Not lighter than seven (7) iron with grain on; no re- 
inforcement.” 

“Counter—Full sole leather, with grain on; no reinforcement.” 

“Heel—Full leather lifts, one (1) inch high, including top, 
square and straight side style.” 

We have purposely omitted the small details in the specifica- 
tions of these boots, the thought being to present a picture of 
their appearance and other vital points. 

As yet no definite specifications have been made on the regular 


high officers’ shoe or puttee. 


Six Months Before Government 
Could Supply Officers 

Should the Government place in the Quartermaster’s Depart- 
ment a stock of the dress boots and Service boots, it will be at 
least six months before they will be in a. position to in this way 
supply the officers’ needs. So that the retail merchant featuring 
this class of merchandise will have ample time in which to dispose 
of what he now has on hand. 











IleolinSoles 


iy he repair de- 
partment that 
sells Nedlin Soles 
has the advantage 
of giving custom- 
ers a Choice of 
soles—of satisfying 
customers whoare 
dissatisfied with 
old-fashioned 
soles—and of 
showing that it is 
up-to-date. 











\ \ Yingfoot Heels 

are guaran- 
teed to out-wear 
all other heels, 
leather or rubber. 
The confidence 
of the customer in 
Wingfoot Heel 
quality extends to » 
the repair depart- 
ment that recom- 
mends and _ sells 
Wingfoot Heels. 


The Goodyear Tire & Rubber Co. 
Akron, Ohio 
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Concentration of Store Service on Cash Basis 


Sales Increase on New Basis in a Progressive Western Store 





. 


HEN a retail shoe business, founded on the pro- 

verbial shoestring, grows in a period of less than 

three years to a point where the annual sales 
volume reaches the hundred thousand dollar mark, is given an 
absolutely clean bill of health by a business physician in the 
person of a charted accountant, brings satisfactory returns 
upon investment and enables the owner to religiously. dis- 
count every invoice for goods purchased, there is, as our 
Battle Creek friends are wont to say, “‘a reason.” 

The shoe business owned and conducted by C. M. Stendal 
at 37-39 South Sixth Street, Minneapolis, is such a business 
There are several most excellent reasons why it is. 

Sept. 26, 1915, 
witnessed the birth 
of the Stendal store. 

Armed with a capi- 
tal of $300.00, sho: 
retailirg experience 
gaiwc during a 
period of years as 
manager of eighteen 
stores and an in- 
tense belief in the 
possibilities offered 
by Minneapolis for 
the founding of a 
store which was to 
embody certain def- 
inite ideals of what 
the retail shoe store 
should be, Mr. 
Stendal opened for 
business with a 
small stock of men’s 
shoes, in the rear of 
a store the larger 
part of which was 
utilized as a cloth- 
ing and haberdash- 
ery shop. 

This 
salesroom was 40 
feet deep with a 
width of some 14 
feet. It had a seat- 
ing capacity of 8 customers. Its window display space 
amounted to the vast total of 54inches. To reach the shoe 
store, the customer was forced to make his way through the 
narrow aisles of clothing and hat departments. Stage set- 
tings were, as is very obvious from this cursory glance, 


original 


extremely meagre. 
After about one year opportunity offered slight additions 
to the original floor space. 


Ladies’ 
Footwear Added 

This opportunity was grasped and Mr. Stendal’s dream of 
installing ladies’ footwear reached the first stage of realization. 
Nov. 1, 1916, witnessed the addition of this line which, by the 
way, has now grown in impor, ance to the degree that at least 


THE EMBLEM OF SERVICE—THE CASH REGISTER & 
War-time speed in sales and safety in capital invested due to policy of “Bash?’ 


eight times as many women’s as men’s shoes are sold in the 
Stendal store. 

Sept. 1, 1917, brought the anxiously awaited time when 
more -floor space was available, it being then more than 
doubled. The present store is 100 feet deep, has seating 
facilities for 30 customers, and shelf space accommodating 
approximately 6,000 pairs of shoes. The general appearance 
and arrangement of the store are clearly indicated by the 
accompanying picture. 

As the customer enters the store, this display case with 
its rearguard of office desk and accessories is at the left. So 
carefully is the camouflaging worked out that the patron is 

unaware of the 
presence of the 
desk, adding ma- 
chine, typewriter, 
etc., etc. 
Again, ‘““There’s 
a Reason” for this 
arrangement. Quot- 
ing Mr. Stendal, 
“The small _busi- 
ness does not, in 
my opinion, provid- 
ing the proprietor 
is not afraid to do 
a little work him- 
self, require the ser- 
_ vice of a cashier, or 
} floor manager. The 


merchant ~ himself 


“can combine the 
- duties of these two, 
in addition to being 
merchandise man, 
buyer .and, when 
need be, salesman 
on the floor.” It 
is this belief, 
coupled with a fur- 
ther belief in the 
utilization of every 
inch of space, 
which has_ been 
++ ‘given materia! 


expression in the arrangemént. of «the store. 


Office Arrangement 
Commendable 


Getting back to the office again, one finds, centered imme- 
diately back of the floor display. case, a small roll top desk, 


* and at the immediate right of the desk the store safe with 


adding machine'‘on top ready for service. To the left of the 
desk, surmounted by the cash register, is a cabinet, 26 inches 
square. One side contains compartments in which are kept 
the wrapping paper, twine, and such things, while a sliding 
wrapping board, out of sight and out of the way when not 
needed, is readily available as sales are made. In racks on 
the side of this cabinet next to the desk are kept the sales- 
books, also readily: accessible when needed. 

At the right of the desk again one finds the typewriter, 


mounted on a swinging shelf, while a small set of shelves 
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fastened to the inner rear wall of the window background 
affords a place for office supplies, samples, and kindred 
items. 

Thus, without leaving his chair, this office arrangement 
enables Mr. Stendal to do any of the many things which are 
required in connection with the managerial end of running 
a retail store. 

Many more things does this arrangement of the office 
at the front of the room do, however. And, in these further 
attributes, is found the reason why space has been thus 


utilized. 


Window Display 
Visible from Office 

Refer once more to the picture. Note at the right of the pic- 
ture, the window display plainly visible through the glass panel. 
As Mr. Stendal sits at his desk, he has a clear view of the win- 
dow display. He can note the effect which the display has 
upon those who stop for a look at the footwear. From their 
facial expression it is often possible to gain a pretty accurate 
idea as to the effect upon the potential buyer. In other 
words, it affords opportunity for a little indulgence in study 
of what some are pleased to term “psychology of the crowd.” 


Clear View of Floor 
from Desk 

In addition to his view of the customer before she enters 
the store, this office arrangement gives this shoe dealer the 
chance of watching the front of his salesroom also. As patrons 
enter, he is able to greet them without arising, and to call 
one of the salesmen to attend to their wants. From his seat 
at the desk Mr. Stendal likewise has a view of the entire 
sales floor and can see at a glance the nature of the service 
which is being given. 

Finally, in the case of the occasional fussy customer who, 
regardless of courtesy of salesman and service of the store, 
leaves without buying, a last opportunity is given the pro- 
prietor himself to jump into the breach in an endeavor to 
ascertain if it is possible in any way to transform the “depart- 
ing looker” into the “remaining purchaser”’ class. 

These various factors were kept in mind in planning the 
store arrangement. Their operation has proven to the satis- 
faction of Mr. Stendal that they have been no mean part of 
the reasons why his business has grown as it has. 


Store Converted from 
Credit to Cash System 

Started originally as a credit and delivery store, for nearly 
two years the business has been run on what is now generally 
termed the cash and carry plan. This change was made on 
Sept. 1, 1916, after careful consideration, and in spite of the 
fact that credit losses had been so small as to be negligible. 

That any shoe retailer can do business on a cash basis, with 
the elimination of deliveries, and that much greater satisfac- 
tion attaches to a business so conducted, is Mr. Stendal’s belief. 

“I made up my mind to get onto a cash basis and did so,” 
said Mr. Stendal. ‘“‘No advertising of the proposed change 
was done, aside from announcements to the trade when they 
came to purchase shoes. In advance of making the change, how- 
ever, I put the proposition up to a small percentage of my best 
charge customers. I said to them in effect: ‘Which had you 
rather do, pay mé $12.00 for a pair of shoes, have them charged 
and delivered to your home or office, or pay me $9.85 cash at 
time of purchase, carry them home, and save the $2.15?’ All 
expressed a preference for the latter. 

“Convinced that the change was desirable, I put it in effect. 
When customers would come to buy, I told them we were now 
doing business on a cash basis only. If they did not have the 
cash with them, I told them that, in this one instance, in view 
of the fact they had not been advised of the change, I would 
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charge the shoes to their account but that future purchases 
must be for cash. Every customer to whon this service was 
granted was listed in our ledger. The second charge was never 
made, reference to this list of customers thus notified and 
accommodated being made as sales were made. 


Sales Volume Increased 
by Cash Basis 

“I not only found that the trade took kindly to the elimina- 
tion of credit and deliveries, but the sales volume of the store 
has tripled since the cash and carry plan was adopted, thus 
proving that people will buy for cash and carry bundles, even 
without the patriotic reasons exisiting just now, providing the 
matter is presented to them in the right way and the saving 
thus effected is passed on to them in the form of lower prices.” 


No Deliveries 

This non-delivery policy is rigidly adhered to in the Stendal 
store, the only deliveries which are made being in the case of 
the infrequent customers who pay a six-cent parcel post fee 
in addition to the price of their shoes, when the services of Uncle 
Sam are called into play and the shoes are delivered by mail. 

It might be added that the change to the cash plan of mer- 
chandising, according to Mr. Stendal, has been the reason why, 
in spite of the limited capital with which the business was 
founded, it has been possible during two or three years of the 
store’s lifetime, to discount every bill for shoes bought. 


Detailed Knowledge of Business 
Always at Hand 

In conclusion, a still further factor instrumental in the healthy 
growth of this business has been the detailed knowledge Mr. 
Stendal has had at all times of the condition and progress of 
his business. Briefly outlined, his plan has its inception with 
the sales slip. A sales slip is made out covering every transac- 
tion. This carries, in addition to the selling price, data as to 
stock number of the shoe, its size and width. A cost sheet kept 
in the office gives the laid down cost on each number in stock. 
At the end of the business day these sales slips are assembled 
and their individual stories transferred to record sheets, men’s 
shoes being entered in one column and ladies’ in another. 

The total selling value is obtained covering sales in both 
departments. Entering and deducting total cost gives total 
gross profits for the day. Deducting the day’s expenses, esti- 
mated on the basis of predetermined average costs, gives the 
net profit for the day.. This also makes possible the keeping of 
a perpetual inventory, which shows at any time the sales for 
any given period and the stock on hand at any given time, 
men’s, ladies’, and both together. 


Business Checked Regularly by 
Chartered Accountant. 

Every sixty days a chartered accountant comes in, goes 
over the records, checks up, and gives a clean bill of health. 
So accurate is the plan used by the Stendal store that the most 
the accountant has ever found the books to be off was a half 
a dollar, surely a small discrepancy in detailed records cover- 
ing the sales, gross and net profits of a business which now, in 
less than three years, due to the careful working out of a few 
well defined business principles and ideals, has grown from a 
little $300.00 capital hidden-in-the-rear-of-a-salesroom infant 
to a lusty youngster with the $100,000.00 annual sales goal 
in its chubby hands and eagerly looking forward to the early 
arrival of the day when this total will be at least doubled. 

The shoe retailer who is not satisfied with either his store ar- 
rangement or his business methods may well take to heart 
the principles which have governed the operation of the Stendal 
store, Minneapolis, and which have been productive of the 
results briefly touched upon here. 
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The Shoe the Kiddies 
Like the Most 

A Household Word from 

Coast to Coast 









HE Billiken shoe is the great- 
est success ever developed 
in Children’s footwear, and 

once it becomes known in your 
vicinity that you are agents for 
these epoch-making shoes, your 
store will become the center of in- 
terest to every kiddie in your 
vicinity. 

Write or wire today for Salesman 

or Billiken Booklet. 


McElroy-Sloan 
Shoe Co. 


Manufacturers 


St. Louis, Mo. 



















DR. SCHOLL’S FOOT COMFORT 


Appliances and Remedies 


We carry a 
Complete Stock 
of these goods 
on hand at all 
times for 
Prompt Ship- 
ment at 
Factory Prices. 





e 


Also a Full Line of 
FISHER BUNION PROTECTORS 


FOOT RAISE ARCH SUPPORTS 
COLLIS IMPROVED ANKLE SUPPORTS 


THE LINCOLN CO. 


General Shoe Store Supplies. 
1508 WASHINGTON AVENUE, ST. LOUIS 


The House of Service to You 
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Lak. 


MAKE BUYERS 
OUT OF PASSERSBY 


Attract{the attention of the men of your city. 

Display and-call attention to the changes in 
men’s shoe styles. 

Increase your sales to the fullest extent by 
distinctive, attractive displays. 

We will be glad to send you our supplementary 
catalogs, showing our William and Mary, Queen 
Anne, Adam and Chippendale designs. 








HuGH LYONS & COMPANY 
MAKE BUYERS OUT OF PASSERSBY 
LANSING - MICHIGAN 


NEW YORK SALESROOM CHICACO SALESROOM 
35 WwW. 32nd STREET 234 S. FRANKLIN ST. 







































Aug. 17,1918 BOOT AND SHOE RECORDER 





Large, well i Headquarters 
lighted shoe is a Chicago Shoe 
sample | A Travelers’ 
rooms | ps iS Association 





IN THE CENTER OF SHOE ACTIVITIES 


HE MORRISON—The Hotel of Perfect Service—is the 
logical headquarters for the shoe trade. Merchants are 
near the wholesale district. Manufacturers and salesmen ~ 
are near the retail center.. You’re right in the heart of the loop 
when you stay at._the MORRISON. 


Rates $2.00 up, with bath, circulating ice water, and the most 
’ modern comforts in every room. Make it a point to stop at the 
MORRISON—where the shoe trade feels at home. 


~ Morrison Hotel 


Clark and Madison, Chicago 
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PRE-EMINENT AS A 
SHOE azo’ LEA’ 
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center of the West 
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Goodness— Wear 


Building a product on a foundation of ‘““Good- 
ness’’ insures a product that will “‘wear.”’ 


A product that wears satisfactorily for the 
consumer will wear with the merchant. These 
Milwaukee manufacturers are building their 
products on a foundation of ‘“‘Goodness.”’ 


BRADLEY & METCALF CO. 
Men’s and Boys’ Work and 
Dress Shoes 

F. MAYER BOOT & SHOE 

COMPANY 
Makers of Honorbilt Shoes 
for Men, Women and Chil- 
dren 

THE MENZIES SHOE Co. 
Men’s and Boys’ Dress and 
Work Shoes 

PFISTER & VOGEL 

LEATHER CoO. 
Shoe Upper, Sole, Harness 
and Glove Leather 






_ [MILWAUKEE SHOES } 





NUNN & BUSH SHOE CO. 
Men’s and Boys’ Work and 
Dress Shoes 


OGDEN SHOE COMPANY 
Fine Welted Shoes for Men 
ALBERT TROSTEL & SONS 
COMPANY 
Fine and Service Leathers 


WEYENBERG SHOE MFG. 
COMPANY 
Men’s and Boys’ Work and 
Dress Shoes 
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is embraced in 
MENS, BOYS, LITTLE GENTS, 
WORK SHOES, DRESS SHOES 
WOMENS MEDIUM and 
DRESS SHOES, CHILDRENS 
SHOES, LEATHERS 9g; 
FINEST QUALITY 
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WE ARE THE ORIGINATORS AND SOLE PRO- 
DUCING TANNERS OF 


“The Lost Purple 
Trostan Calf 33” 


Used extensively for High-Class Officers’ Dress Boots 


Also Brown Zebu Sides 


(Krom Retanned) 


For Service Boots and Shoes 





These leathers have given highest satisfaction in our own 
foreign Army Service 


Albert Trostel & Sons Company 


TANNERS 


Milwaukee, Wisconsin 





DISTRIBUTORS :,TROSTEL LEATHER COMPANY 


Boston Rochester Chicago Cincinnati St. Louis’ San Francisco 
London, England Sydney, Australia 
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A COMPLETE LINE OF STANDARD SCREW 
WORK SHOES = IN-STOCK 


This process has been specified by the U. S. Govern- 
ment for the “Pershing Boot’’—proof that shoes made 
this way are superior in service under rough usage 









to all others— 





BASS 


line of standard screw shoes show a variety 
of style suitable for Farmers, Woodsmen, 


Miners, etc. 















The New Bass Catalog showing 25 differ- 







Brown Kangaroo Grain Blucher, made 

Rng By ME: 4 rn mag en ent lines of shoes for Hard Service is 
hopk eree soles fae atcha sym | ready for your mailing request. Write 
order, 5 to 12 EE. today. 

















H. BASS & CO., Shoemakers, WILTON, MAINE 





Assisting Retailers 


without charge is a big part of our work. 

Every business day there come to our 

notice cases of retail concerns whose 

conditions can be improved by a few 
suggestions and some good, sound 
advice. 

Our Credit Advisory Department is 

giving this assistance to retailers, and 

our files are full of letters thanking us 
and acknowledging the constructive 
and helpful work that we are doing. 

- In ten minutes after 
you reach Boston 
you can be located 
in comfortable rooms 
at the 


HOTEL 
ESSEX 


The Credit Clearing House ‘ oan ben, 88. 
**Builder of Better Credits” 


Offices in all important cities 


By helping retailers we are helping 


business. 





Executive Offices: 440 Fourth Ave., New York, N. Y. 
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Sixty-Nine Per Cent 


Here is a fact revealed by a consumer in- 
vestigation covering many cities and towns— 
which is important to the shoe dealer in that 
it indicates, not only the power of Neédlin 
Sole advertising, but also the scope of his 
market for Nedlin-soled shoes: Of all the 
people questioned those who svew the qualities 


of Neolin Soles were 69%. 
The Goodyear. Tire & Rubber Company, Akron, Ohio 


edlin Soles 


Trade Mark Reg. U.S. Pat Off. 
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More Time Required for Deliveries 
Shoe Merchants Gain by Ordering Early 


E wish to take this time to suggest to our customers that they 
anticipate, as much as possible, their wants on Stock Shoes, for 
the reason that demand all over the country is almost unprece- 


dented. 


Retailers have been in the habit of feeling that it was an easy matter 
to get shoes out of Stock when wanted. 


This is as true as it ever was, except that the labor shortage in the 
Shoe Manufacturing Industry, being as great as in any line, does not 
allow the volume to be as great, and certainly increases the length of time 
necessary to make shoes. 


We ask you to work with us in giving us as much time as possible for 
deliveries. 


The Preston B. Keith Shoe Company 
Brockton (Campello Station), Mass. 


New York Office Boston Office 
299 Broadway Room 415 207 Essex Street 
N. B.—Interest Yourself in Unlocked Process Shoes 














Per 

















Snappy 
Crepe 


Boudoir 


Slipper 




















No. 701 — 
00 ON’T let yourself get caught in the mire of 
$7. —bad business. 
— The deeper you get into it the more you will 
eaon come to realize that you need expert help and 
advice to get you out. 
Send 4 sa own | to pour Seateioed at 
Venth. © stvlac ms: 5 i once to the Merchants Business Building Shoe 
Striking styles made of Serpentine crepe Service and get full information and sugges- 
material to harmonize with crepe kimonos tions on how to increase the present business 
‘or boudoir wear. & your steve, ; 
for bou A We can send this free information to only one mer- 
Colors: Pink, Blue, Copen, Rose and chant in each town, so hurry your request to us. 
Lavender. Sizes 2 to 8. Can You Use Mats? 
In Stock For Immediate Delivery 
“ac C Merchants Buliting Service 
K. M. Stone Importing Co. "299 Wart 39 Be-New Yorke 
Manufacturers of Footwear, Oriental and Domestic 














| 12 E. 22nd St. oy NEW YORK, N. Y. ™ 
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BOYS’ and LITTLE GENTS’ SHOES 
for SCHOOL DAYS 


READY SEPTEMBER Ist 


Real Values in Snappy, Durable Shoes 





| Stock No. , 
fe 4001—Boys’ Gun Metal Qt. Fox Blucher, fe 
Mat Side Tops, Full Toe. Sizes 1 to 514... .$2.1714 

4001—Little Gents’ Gun Metal Qt. Fox Blu- 
cher, Mat Side Tops, Full Toe. Sizes 9 to 
os red rceance wits ass tcaeeeene 1.721% 
4002—Boys’ Gun Metal Bal, English Last, 
Mat Side Tops, Eyelets to Top. Sizes 1 to 
a cote tte diet ene 2.171% 
a 4002—Little Gents’ Gun Metal Bals, Eng- 
lish Last, Mat Side Tops, Eyelets to Top. 
kk RRR eet) 1.721% 
4003—Boys’ Cocoa Brown Bal, English Last, 
: Eyelets to Top. Sizes 1 to 514............ 2.35 
@ 4003—Little Gents’ Cocoa Brown Bal, 
: FE ere rrr ere 1.8214 
: This Line has 1-Piece Grain Innersoles, Guaranteed Box Toes 
IIA SO III IOI III III SAI IIIS SII STOO 





Sold in case lots only Prices net 30 days 


Sample Offices Sample Offices 


wweceamae WICTORSHOECOMPANY = “832s... 


Room 

Graham Bldg. 

GE tatn Av SALEM, MASS. Pianta, 
Louisville, Ky., In Stock Department, 212 Summer Si., BOSTON Neufelts, Ve — 


22 Kenyon Bldg. 114 W. Plume St. 
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Keds 


—a great success in 1917 
—and still greater in 1918 


“| ’m surprised at the calls I’m receiving for Keds from substantial 


business men’’, a dealer reported to us. 


‘‘They would never wear tennis shoes, but they recognize Keds as 


a different standard of summer shoes.”’ 


More people are taking to Keds.who never before would have 


dreamed of wearing canvas rubber soled shoes. 


Because we have given them style, comfort and general good looks 


that ordinary ‘‘tennis shoes’’ never had. 


The business man ts 
taking to Keds as he 
did to soft collars and 
Palm Beach suits. 











United States Rubber Company 


New York 





The mother and the 
kiddies are enjoying 
the “barefoot” com- 
fort of Keds. 
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BOOTS AND SHOES 
NOT CALLED FOR 


But Manufacturers 
Continue Very Busy 


The rubber footwear business is not in- 
teresting the retail trade to any material 
extent just at present, although some 
dealers are wondering whether they will 
get all the goods ordered, or will be put ona 
percentage basis later, because of impos- 
sibility of manufacturers to fill orders. 
The latter,-as a rule, are inclined to fur- 
nish some goods on every order they have 
taken, thus treating all customers fairly, 
rather than give one hundred per cent of 
goods ordered by some and no per cent to 
others. With the present outlook for 
supplies, the whole trade is hoping for a 
late beginning, a mild continuance, and 
an early ending of the coming Winter, 
for in such case the demand for rubber 
boots and shoes might not exceed the 


supply. 


TENNIS LINES 
SELLING AT RETAIL 


And Next Season’s 
Supply Being Ordered 


Tennis goods are going out of the retail 
stores very rapidly, and there are some 
dealers who have ceased to fill the holes 
in their stock, preferring to lose occasional 
sales rather than run the risk of carrying 
goods over. The new samples for next 
season’s goods are in the sample rooms, 
and some orders have already been placed. 
The factories are expected to run right 
along, with possibly a short stop by some. 
for repairs and installing new machinery, 
by some of the companies, for the manu- 
facturers are confident that there is little 
risk in making goods ahead if detail orders 
are delayed. 


CRUDE RUBBER 
IN LIGHT DEMAND 


And Forward Orders 
Offered at Lower Prices 


The crude rubber market is in a sort of 
transition shape. Maximum prices have 
been set for the present term. There is 














The Rubb er ‘Realm 
Market Review of Rubber 
Footwear, Supplies and Prices 
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very little free rubber, yet transactions 
for forward delivery are almost nil, and 
are at a very marked decline from those 
maximum prices. Upriver fine para, 
August and September shipment, against 


_dilocations, is reported sold at 56c, a cut 


of 12c from regulated maximum price, 
and some other varieties show proportion- 
ate discounts. The situation in the Far 
East is somewhat alarming for the plant- 
ers, who have heavy stocks with a dearth 
of buyers, mainly because of lack of ships 
to carry their rubber and the rulings of 
Great Britain regarding the trade. Ship- 
pers at Singapore are reported willing to 
sell first latex pale crepe at 40c and 
smoked sheets at 39c, owing to the pres- 
ent complications. While but little new 
business is reported for forward delivery 
against allocations, and a total absence of 
spot sales, prices quoted are nearly or 
quite at record low. We give in parallel 
columns the fixed maximum prices, and 
prices quoted for forward delivery: 


Maxi- Current 
mum Quota- 
Prices __ tions 


Upriver fine para........... $0.68 $0.56 
SARE BOS DOES inn sini .c cece 59 44 
Upriver coarse para........ 40 oe 
Islands coarse para......... 27 .20 
Caucho ball upper......... .40 ae 
Caucho ball lower.......... 36 32 
First latex pale crepe....... 63 40 
and freight 

BOWE CHOBE. 6 « 5000 0,556.0 03: .60 _— 
and freight 

Smoked sheet. .........420.6- 62 39 
and freight 

Mexicans and Centrals...... ao 
Guayule wet.. .. -... esis. ee : — +38 
Guayule washed and peng 45 


SCRAP RUBBER IN" 
VERY LIGHT CALL... 


And Prices 
Practically Nominal 


Scrap rubber continues “a drug in the 
market.”’ Usually quiet during the hottest 
months, this season is abnormally dull. 
However, dealers are optimistic regarding 
the future, believing that the severe re- 
striction of imports of crude rubber must 
result in a lively business at the reclaim- 
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ing plants. However, their optimism has 
not developed to such an extent that they 
are anxious buyers. In fact, business is 
such that collectors are indifferent to 
handle small lots which may be found: in 
retail hands. We give prices offered by 
dealers, which, as we have frequently ex- 
plained, are collectors’ selling prices, not 
buying prices. 

Scrap boots and shoes: Boston and New 
York, $7.50; Philadelphia, $7.50; Chicago, 
$7.30 to $7.40. 

Trimmed arctics: Boston, $6.25; New 
York, $6.00 to $6.25;, Philadelphia, $6.00 
to $6.10; Chicago, $6:00 to $6.10. 

Untrimmed arctics: Boston, $4.25 to 


$4.75—all markets. 


NEWS AND NOTES OF 
MEN AND MATTERS 


In the Rubber Trade 
Here and Elsewhere 


The total number of employees of the 
United States Rubber Company in the 
service in the Army and Navy, up to 
August 1, was 2,938, and the number of 
casualties was ten. This was just pre- 
vious to the great August battle in France, 
which, quite likely, increased the latter 
number. 


The following, taken from a recent issue 
of the India Rubber Journal, published at 
Shoe Lane, London, shows how our trans- 
atlantic cousins appreciate American fibre 
soles: 

“On all hands praise is to be heard as 
to the. way in which the rubber sole is 
taking the place of leather. An odd com- 
plaint made by one officer lately was that 
he would not take a certain sole because 
it lasted too long. In fact, he would guar- 
antee it to last to the end of the war, how- 


‘ever long -it -might-continue, so he delib- 


erately selected something less durable. 
He was convinced the sole would outlast 
the uppers of his boots. This too-endur- 
ing footwear is said to have been of Amer- 
ican make. On the whole, users appear to 
prefer the best-known makes of estab- 
lished reputation and of moderate 
weight.” 
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THE 


“Rich and Rosy” 


E LINE WITH A RECORD FOR RESULTS 










0922. <A two tone Bal 
_ Cherry Calf on the “‘Smile- 

age” last. An extreme type 
of young men’s street shoe. 





C:'S‘MARSHALL:> COMPANY 
BROCKTON , MASS. 
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MARSHALL SAMPLE TRAY ! 






A 





“HUBTIP’ SN EN re SHOE LACES 


HAVE ALWAYS STOOD FOR THE BEST VALUE OBTAINABLE. 
YOU KNOW IT, AND YOUR CUSTOMERS ARE RAPIDLY 
LEARNING THE REASONS OF “HUBTIP” SUPERIORITY 


BEST BRAID BEST TIP 


No Metal Tip to pull off or fray out. No Metal Tip to wear tinny. 
HUBTIPS always stay on the lace. 


“6 - 
F = MUBITITP 
A PAT. OCT. 18 1BO4 “2a 
UBT L es nsequently, t 
b ¥ wt P 








Pc . 
Pel sles] ic 











Women’s or Men’s Men’s Women’s or Men’s 
f 27 in. per gro. Strings . . .$2.75 36 in. per gro. Strings .. . .$3.35 45 in. per gro. Strings. . .$3.80 
30 ‘ 2.85 40 “ me = -.. 3.60 a ore woe es .. 4.30 
Men’s 63 in. per gro. Strings... 4.80 G ASSORTMENT CABINET D ASSORTMENT CABINET 
72 5.25 ‘ . OS Serer 
36 pair Me cca cee 18 “ 40“ $3 15 
F ASSORTMENT CABINET | 94°) 450002007 } $3.65 Be, We cree L 
= ces rt in. 3 $3. 50 12 | le rrr es eS teenie 
a A ASSORTMENT CABINET 
E seeemiaiian ‘CABINET 36 pair 36in........... ORDER A TRIAL CABINET 
36 36 i D. lee } $3.70 — 
36 as $83.60) Tg 6 gae T) COUNTER DISPLAY EASEL 





FRANK W. WHITCHER CO.--Mfrs.--Boston and Chicago, U.S. A. 
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POSITIVELY 
CONTAINS OIL 
S BLENDEL { ) 


SAME TIME RETAINING ITS 
Niel Ad a It Temelty vena a.) 


GRIFFIN MFG.CO. 


69 —URRAY ST 
NEW YORK USA 





LOTION CREAM in 
light tan and dark brown, 
black and white. Softens, 
polishes and cleans high 
grade tan and brown and 
black leather boots and 
shoes. It is useful for 
8 oz. (26- 
cent size) $20.00 gross, 

lf 


puttees, too. 
$1.75 per dozen. Ha 


pint 30 cents each, $3.00 
per dozen. Pint 50 cents, 
quart 90 cents, half gal- 
gallon 


lon $1.60 and 
$3.00. 


SMES se FEES "7 ; 
betel OL Ra 


























PREVENTS CRACKING 
SOFTENS THE LEATHER 


GRIFFIN MFG. ,C0. 








CLEANS, SOFTENS AND POLISHES 


Cy 


SUE Kip Nees | | 


AFTER THE RAIN ‘ 
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CLEANERS 
DRESSINGS 


FOR 


PRESENT-DAY 


SHOES 
OF COURSE 
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WHITE CLEANER 

















CLEANS AND WHITENS EQUAL TON 
NUBUCK BUCKSKIN, SUEDE.C ANVAS, LINEN, 
YACHTING,T ENNIS AND NAFPV b EAIHER SHOES. 

DOES NOTCOVERTHE DIRT OVER,BUT CLEANS. 
GUARANTEED NOT TO STIFFENOR 
HARDEN THE LEATHER OR CANVAS. " 


FOR enue. eure KIO 
out H Te KIDINE 





* GRIFF 


FG.CO," 














69 MURRAY Sf. 
NEW YORK,US.A 












THEY 


sd 


ARE 
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GRIFFIN 


SEASONABLE, SALABLE AND PROFITABLE— pre og an 


BUCK WHITE 
CLEANER 
A thorough white 
buckskin and can- 
vas cleaner, not a 
whitewash. Will 
renovate equal to 
new. 15c size $1.20 
dozen, $13.80 
gross, 25c size 
61.80 dozen, $20.50 
25¢ size in 


AND—THEY ARE SURE TO PLEASE YOUR 


CUSTOMERS. 


GLACE KID 
! CREAM in black, 
light and dark 
gray, brown, 
champagne, ivory 
and white. Cleans, 
colors and polishes 
all glazed kid 
leathers. This 
cream is to the 
leather what cold 
cream is to the 
skin. 3 oz. (25- 
cent size) $20.00 
gross, $1.75 dozen. 
Ask your jobber. 
If he can’t supply 
you, we will. Sam- 
ples free on re 
quest. 








WHITE KIDINE, «a 
thorough white cleaner 
for white kid and calf 
shoes, white gloves and 
belts. Leaves leather soft 
and pliable, and is not 
inflammable. Supplied in 
two sizes. Small (15-cent 
size) $13.80 per gross, 
$1.20 per dozen; large 
(25-cent size) $21.00 per 
gross, $1.80 per dozen. 
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ittemores 


Shoe Polishes 


QUALITY VARIETY 





Sold in the Market Places of the World 


NOBBY BROWN 
PASTE—for all shades 
of brown thie Once 
you put this paste in 
stock, you'll be like 
everybody else who has 
ordered it—you'll repeat 
onit. Forit’s one of the 
me sellers in our whole 
ine. 

For Red or Oxblood 
there’s the same size 

ackage of PEERLESS 
OXBLOOD PASTE. 








In addition to the 
four big sellers 
shown here we can 
supply an “Oil 
Paste,’’black or tan. 


Very popular 
everywhere. A 
strong seller. Keeps 
white kid, white 
calf, buck and Nu- 
buck shoes spic ~ 
and span. 











A ‘purchase of Whittemore’s shoe polishes is an asset 
instead of a liability. It will sell. Others may sell. 
Don’t take chances. _ 


Ask Your Jobber’s Salesman or Write Us for Complete Catalog 


Whittemore Bros. Corp. Cambridge, Mass. 








BOSTONIAN C RE A M— 
The ideal cleaner for kid and 
You'll need a good stock 
of the brown for brown glazed 
kid and mahogany calf—also 
the cordo-tan for cordovan 
leather. Then there’s the white 
Bostonian for all colors of 
glazed Russia calf, vici or don- 
gola kid or patent leather— 
also light and dark gray and 
any other color or shade. 


; 
: 
5 
H 
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NOBBY BROWN 
COMBINATION — A 
better combination than 
this old standby for 
cleaning and ishing 
all shades brown 
shoes is yet to be made. 
The leader for years. 
Yes, you can also get 
this combination aa 

for Red Ox- 
blood and in both sizes. 




















THE PROBLEM OF PREPAREDNESS © 


FOR CHILDREN’S SHOE WEAR 
WE HAVE SOLVED BY USING 
vTRace 


<AS.1C> PROTECTED TIPS 


ARE 


our Own. 





it. 


THE 


Make a Note to See Our Sample Line Before 
Leaving Town | 


Protected Tip Shoes Will Increase Your Trade 


| DANIEL GLOVER & SON, Mfrs. | 
SALEM, MASS. | 














Novelty and Felt Sli 


Invoke the Enthusiasm of the 








And the line is complete in all 
details. There is a creation 
that will sell to each indi- 


vidual. 
The E-Z Walk prop- 
osition is in itself a 
conclusive argu- 
ment for making it 


rite to your job- 
ber or to us about 


THE E-Z WALK 
mepers 


rade 


The ultimate object for the retailer to consider in choosing any one 
specific line of merchandise is its }.owet to make a selling appeal. 
Every pair of house footwear that comes from our stock will meas- 


ure up to the buyer's mostcritical standard 
Every style, every design will appeal strongly 
to the woman’s sense of true value. 


E-Z WALK MFG. CO. 


Incorporated 
62 to 70 W. 14th STREET 
NEW YORK, N. Y. 











Aug. 17, 1918 BOOT AND SHOE RECORDER 








| G GG; 
pb 
4 ° 
SFBEss 
OMEONE has said that Fashion Pés FL e>s 
is ridiculous at two stages of its bey he 
existence—at its birth and at its 
death. 
The profitable line of shoes is the one 





which takes this fact into considera- 
tion. It is not designed merely to 
offer “something different,” nor yet 
waits until a design has been so 
thoroughly established that it no 
longer has novelty. 


- The LINDNER line includes the 

styles that are well on their way 

toward legitimate popularity. It 

places them on your shelves 

long before the crest of such 

popularity is reached. It is "6 

«a most profitable line to 
know. Do you know it? 

































































Zh LINDNER SHOE COMPANY 


a CARLISLE, PA. 








aa 

































































i 


l 


i 














i 


ees | 







WS SELES NE 


AANA 






“ih 


eT 


5 | 


i 


Ln 


JUST THAT! 


OYS are taking the places of men, and because that 

is so, they're getting more particular every day. Just 

that big, little point makes it necessary for the shoe dealer 
to be ready for the boys with the right kind of a shoe. 


The Exeter, illustrated on opposite page, is Just That 


Shoe. And it’s Just That that the dealer must remember. _ 
Order this Exeter and its companion Exeter in Cordo 
Russia, and don’t delay. 

Order! 

JUST THAT! 


Regal Shoe Company 


BOSTON, MASS. 


HOES 
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Stock No. 9452 


Black Smooth Side Whole Quarter Blucher; 11 Sq. Sole; 7-8 inch 
Heel; Invisible Eyelets and Hooks. 


C, D and E, | to 51% 
It comes also in Cordo Russia Side with 15 Sq. Sole. 
Stock No. 9968. 


ERE isn’t a better model made in Boys’ 
Shoes. The dealer can’t find a better seller. 


FOR CONVENIENCE IN ORDERING 
Telegraph-Order 
Style Price Code Word 
9452 (Black) $3.40 STANTON 
9968 (Cordo) 3.75 STEPHENS 


Regal Shoe Company 


BOSTON, MASS. 
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Novelty Shoes 


READY FOR YOUR 
In Stoc IMMEDIATE NEEDS 


SAMPLE SENT 
ON REQUEST 


435—Wine Calf, Three-quarter Foxed, 
Castor Nubuck Top, 8%-inch Lace, 
17-8 Half Louis Leather Heel, McKay. 
A. 4-8; B, 3-8; C, D, 24%-8..... ”. $6.00 


436—Black Kid, Three-quarter 
Foxed, Castor Nubuck Top, 8%- 
inch Lace, 17-8 Half Louis 
Leather Heel, McKay. A, 4-8; 
B, 3-8; C, D, 24%-8...... $6.00 
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|WINDOW DISPLAYS 
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THE GUIDE TO BETTER 









ERCHANTS—make your windows pay 

—. This helpful books shows the 

to do it easily and economically. 

No “an: me o values his business will be with- 
out this great book. It not only catalogues 
in colors the greatest assortment of Artificial 










WOMENS SHOE SPECIALTIES 
St. Lous, Mo. 


1508 WASHINGTON AVE. 








Flowers and Decoratives but also illustrates 
prize windows and fully explains 


ADLER-JONES SERVICE 


** Asie Jones — He Knows” 


ony T. Jones is } recognized authority on all matters per- 
taining to merchandise displays and color schemes. He 

conducts “‘Adler-Jones Service”’ free to all who care to avail 

themselves of it. 

SEND NOW—Don't put off getting this book. A request 

on your letterhead brings it free by return mail postpaid. 


THE'ADLER-JONES COMPANY 


333 So. Market St. CHICAGO 
























ECONOMY FOR THE SHOE STORE > 


is found in buying the strongest, most lasting, 

fitting stool ever made. 

Will outlast 5 to 10 ordinary stools. Therefore 

this is the cheapest fitting stool you can buy. 
PRICE, $3.58 

any finish to match your fixtures. 

Will last a lifetime. 

We make a specialty of shoe store furniture. 

Send for new catalog. 


AAOE PAA. 


MANUFACTURING COMPANY 
1047 Kenner Street 
Cincinnati, Ohio 











QNE_ WAY TO INCREASE YOUR 

BUSINESS is by the additional sale. 
Everyone who-wears shoes should wear our 
Comfy Slippers. See that your customers 
know this Daniel Green product. 


Styles for MEN, 
WOMEN and 
CHILDREN, in 
Fancy PICTURE 
CARTONS. 


More people than 
ever before are in- 
sisting on seeing 
the COMFY 
LABEL. 


DANIEL GREEN FELT SHOE CO. 


Stock Division, 25 Madison Avenue, New York City 





























We can put you in touch with the 
big European Buyers of Leather 
and Shoe Supplies. It will pay 
you to investigate this busi- 
ness and the information and 
service which we can render you 








Address BOOT AND SHOE RECORDER 
207 SOUTH STREET, BOSTON, MASS. 
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A Quality Proposition 

(el 

LOXSOL -is for | 2 
your best trade 
on your better a 
— We have pro- ff 
duced the best 






Mr 
Ie) 


we) 


sole for a per- 
manent trade. 







We had no other in- 
terest to serve. 





We have built 


TRADE MARK 







to meet the practical 
needs of particular 
people. 


Loxsol lends itself to all that is best in 
the art of shoemaking. 
Firm, Flexible, Waterproof, No n-stretchy, 
Non-rubbery, Finishes Well , Holds 
Finish, Long Wearing . 


Insist on Seeing It eS 


E. Locke & Co., Ine. 


99 Chauncy Street a 
Boston, Mass. 
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Cincinnati New York St. Paul 
St. Louis Philadelphia Milwaukee 
Rochester 
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Diamond Means 


They have been taught through well planned advertising 
plus actual experience that the diamond is the distinguishing 
mark of Fast Color Eyelets—the eyelets that will 
not chip or tarnish through wear ‘and exposure to the 
elements. Invisible eyelets look frayed in three weeks, 
while the same shoe fitted with Diamond Brand Fast 
Color Eyelets look good as Jong as the shoe lasts. 


Feature Lace Shoes now more than ever, 
because present dress styles demand perfect fit- 
ting shoes, and lace shoes are the only kind that 
give that kind of a fit and retain their shape 
permanently. 


Besides, lace shoes out down your selling 
cost—there are no altera- 
tions or adjustments to 
make, which means 
quicker service, more 
sales and less‘store help. 


United 
Fast Color Eyelet 
Co. 


Boston, Mass, 
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Men’s Factory, Corner Chicago Avenue 
and Green Street 











9, 


' Fine Dress Welts 


MADE IN CHICAGO, STOCK STYLE] 702 


A Shoe That Will Pay Big 


R 
Stock Style Number 702 MacDonald & Kile 

Men’s Gun Metal Bals, Boulevard Saner-Fitti par 
Last, Single Leather Sole, Leather = ng 
Counters, Full Size Tongues Fleece This One “Boulevard” 
Lined, Light Tan Leather Top Pe ee 
B Facing, in Stock, B, C, D Width, 53 

Price, $4.50 less 5 per cent. 








J.W. Carter Chicago Company 
Chicago, Illinois 
TRY—CARTER’S CO-OPERATION 
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Our Salesmen’s Point of View 


HEN the traveling 
shoe salesman is at 
the home office, he 


talks facts and calls things by 
their real names. 


He doesn’t enthuse at all— 
except when he knows he is 
going to be able to go out 
next season with good samples 
and right prices. 


So, it’s rather significant to 
us that the Bates salesmen— 
who have been with us several 
weeks now, working with us 
on next Spring’s Bates styles 
—should have no criticisms 
to offer. They approve our 
Spring samples. 


Mind you, they anticipated 
that the Government’s _re- 
strictions upon shoemaking 
might cripple a trifle our 
ability to put style and value 
into Bates Shoes for 1919. 
They thought we might have 
to back-pedal for a few sea- 
sons. 

Not on your life! You'll 

be glad to know that Uncle 
Sam’s war-time rules leave plenty 
of opportunity for Bates shoe- 
makers to produce desirable shoes 
—shoes of provable value and sen- 
sible, moderate retail prices ! 
Our salesmen will soon be on the 
road with Spring, 1919, Bates Shoes. 
Better let us put one of them into 
touch with you. 


Bates Shoes Five to Eight Dollars 
A. J. BATES COMPANY 


FACTORIES AND 
GENERAL OFFICES 
WEBSTER, MASS. 


CENTRAL DISTRIBUTING HOUSES 
328 W. MONROE STREET 
CHICAGO, ILL. 
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News in Shoe Markets 
and Merchandising, Develop~ 
ments in America’s Shoe Centers 
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Cincinnati 


CLEARANCE SALES 
DOING A GOOD BUSINESS 


Some Cut on Gray Goods 
While Others Wiil Hold in Stock 


Clearance sales devoted to getting rid 
of odds and ends of Summer stock have 
featured the Cincinnati trade during the 
past week, and dealers have had great 
success in this object, finding no difficulty 
in moving everything in the way of 
seasonable goods, at reductions of no 
drastic sort. The much-discussed ques- 
tion of whether to dispose of gray and 
fie'd-mouse oxfords has been solved ac- 
cording to the individual opinion of the 
several merchants, some preferring to 
carry over all such goods without attempt- 
ing to dispose of them at a sacrifice, while 
others, on the contrary, have made some 
reductions in these goods rather than 
carry them over. It may be said that the 
majority of the dealers have not cut 
prices radically on these goods, feeling 
that they will be good merchandise for 
next Spring, and that, moreover, they 
will not be available in the hands of manu- 
facturers or jobbers, and that it is there- 
fore the part of wisdom to carry over such 
colored oxfords as have not been disposed 
of. A good Fall demand is also anticipated, 
coupled with a call for spats. 


Manufacturers Well Sold Up 
and Salesmen Ready to Start 
Cincinnati manufacturers are pushing 
work on their Spring sample lines, and 
indications now are that most of the 
salesmen will be out by the end of the 
first week in September, which is decidedly 
earlier than usual. The keen appetite of 
retail merchants for merchandise is shown 
by the fact that many of them have been 
visiting this market recently, for the 
purpose of placing orders for further 
deliveries of Fall and Winter goods. They 
have found some difficulty in this, how- 
ever, as most of the manufacturers are 
sold up to their present capacity for the 
remainder of the year, and are not willing 
to commit themselves for any part of 


1919. With this eagerness to buy in 
evidence, the salesmen feel that the sooner 
they get on the road for the Spring season 
the better it will be for them, as they take 
it “or granted that the first comers will 
get the cream of the business. 


Sanford in Army 
and Auer Succeeds Him 


A change of some importance in the 
sales forces of two leading Cincinnati 
manufacturers resulted from the departure 
last week of H. B. Sanford, New York and 
Pennsylvania man for the Julian & 
Kokenge Co., for military duty, and the 
immediate announcement by the company 
of Charles Auer, who has been for several 
years with P. Sullivan & Co., as his suc- 
cessor. Mr. Auer will cover approxi- 
mate y the same territory as his pred- 
ecessor, and much of the territory which 
he has been visiting for P. Sullivan & Co., 
although he also covered West Virginia, 
Maryland, Washington, D. C., and parts 
of Virginia and New York for that con- 
cern. His successor with the Sullivan 
organization has not been announced. 


Fire Results in 
Better Quarters for Freeman 

The Louis G. Freeman Co., Cincinnati 
manufacturers of shoe machinery, which 
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suffered a severe fire on the morning of 
June 28 at its plant on Ninth Street, has 
now become well settled in its new 
quarters at 909-911 Sycamore Street, 
only a haf block from its old location. 
The new building provides the company 
with 25,000 feet of floor space for manu- 
factur:ng, in addition to a large storeroom 
on the ground floor for factory supplies, 
and roomy office quarters on the second 
floor, with a private section for the use of 
buyers and visitors. The company is thus 
much better off in the matter of accom- 
modations than ever before, and Mr. 
Freeman, a veteran of the trade, has been 
heartily congratulated by those who have 
had an opportunity to inspect the new 
quarters. 


Back from the East 
on a Buying Trip 


The big Pogue shoe department, under 
the management of H. R. Rodgers, is 
about through with Summer business, 


~ having accomplished its clearance sales 


successfully, and is entering Fall business 
under very favorable conditions. Mr. 
Rodgers has returned from a vacation 
trip East, where he took advantage of the 
opportunity to investigate conditions and 
to secure the judgment of leading members 
of the trade on the future, and is thus 
in a position to act on accurate in- 
formation in his movements for the com- 
ing season. 


Lynn 


WOMEN WEAR 
LARGER SHOES 


War Work Is Named 
as the Cause 


A curious feature of shoes going through 
Lynn shops is the run of the large sizes, 
even No. 7, No. 8 and No. 9, in the EE 
and even EEE widths. More of these 
big shoes are being made in Lynn than 
ever before. 

Up to the time of the war, the tendency 
was toward small, slim shoes, and this 


tendency still prevails. But the demand 
for bigger sizes is surely setting in. Fat 
ankle boots are among the big sizes, too. 
Some shoe designers think that feet of 
women are getting a bit bigger, because 
they are walking more and working more. 
Consequently, they need bigger shoes. 
Other observers of the shoe trade think 
the demand for bigger sizes is due to the 
new prosperity of the working women of 
the country, particularly immigrant wom- 
en in big cities, and women who have 
come from the farms to work in munitions 
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P. J. Harney Shoe Co. 
Factory, Lynn, Mass. 
Boston Office 





OMEN’S 
ELTS 183 Essex Street 








lober-Saifer Shoe Co. 
Creators of Novelty Shoes 
Oxfords and Pumps 
In Stock Ready to Ship 
Also Nifty Boots in All Lead- 
ing Shades 


Write for Samples 


1312 Washington Av., St. Louis, Mo. 








The House of Service 
Novelty Footwear 


IN STOCK 
FON In Narrow Widths 


VINSONHALER SHOE CO., 
1211 Washington Ave., St. Louis 











Women’s McKay and Welt Shoes, Stylish 
at all times and valucs that stand alone 
at their prices. 


Cotter Shoe Co. - - Lynn, Mass. 


Boston Salesroom, 212 Essex St. 











1508 WASHINGTON AVE. 
St. Louis. Mo. 


Novelties in Stock 
For At Once Shipment 








The Easiest Selling House Shoes 
9 


Large 
Variety —— 


Turns 
wus COMFORT = 
Lane Brothers Co. 411..5%3 ave. Boston 


in 
Stock 








W.C. Cushman & Co. 


WOMEN’S WELT AND McKAY 
SPECIALTY SHOES 
ON THE FLOOR—READY TO SHIP 


403 Albany Bid., Boston 


New York Office. Duane St., Room 32 








The Line of 100 Styles 
of Comfort Shoes 
Jullets — Oxfords -— Bals 
pg yp 

— Three Points — 
Gored d Front Oxfords — 
Pri als, ete. 
Women's Flexible Welte 
and Lig A and Warm 
Lined Slippers 


TIMSON BROS,, Ine, 
ston, Mass. 
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and other factories. A good many of the 
new big boots, by the way, are going 
South. 


Kid Enough Here for 
Thirty Thousand Pairs of Shoes 

A Lynn leather expert figures supplies 
of kid leather this way: 

“Reports indicate that kid leather tan- 
ners have 17,000,000 kid skins on hand, 
and 15,000,000 kid skins bought abroad. 

“Of the 17,C00,000 kid skins on hand, 
100,000,000 feet of kid leather can be 
made. This would be a year’s supply of 
kid leather for Lynn manufacturers, if 
they could have it all. They could make 
30,000,000 pairs of shoes of it. This, 
roughly speaking, would provide one pair 
of shoes for each woman in the country. 

“This supply of kid leather is insu ffi- 
cient. Unless some of those 15,000,000 
kid skins are brought here, there will be a 
shortage in the supply of kid shoes next 
year.” 


The Slipper Trade 
Better Grades in Demand 

*‘How’s the slipper trade?” 

“To one customer today,” replied the 
Lynn slipper maker, ‘‘we sold 100 cases, of 
two styles, in our best grades.” 

“What about the lower grades?” 

“Somebody else must be making them, 
if they are made at all.” 

“What about leather?” 

“A shipment of leather for us was 
started from Wilmington, by express, two 
weeks ago. We are still looking for it.” 


Prices High Now 


for Soles and Taps 


For No. 7% iron, fine soles, a Lynn 
manufacturer is paying these days 50 
cents a pair. 

Time was when a woman had shoes 
tapped for 50 cents a pair, and the price 
included the cost of the soles, the supplies 
and the labor. 


Children’s Low Grade Shoes 
Not Finding Ready Sale 


“The demand is certainly for better 
grades of children’s footwear,” says the 
sales manager for a Lynn firm. “We 
bought a job lot of shoes a while ago, as a 
side investment. We readily sold the 
better grades. But the cheaper ines 
were hard to move.” 


Children’s Shoe Concern 
Enlarging Its Factory 


Raymond, Shapiro Shoe Company, who 
started making shoes six months ago, 
have taken an additional floor at 587 
Washington Street, and are increasing 





Aug. 17, 1918 


their output of high-grade McKay shoes 
for misses and children. 


Work Shoes 
for Men Made Here 


Tufts, Friedman & Co., the only concern 
in Lynn making work shoes, is producing a 
line of metallic fastened shoes, with double 
soles sewed through and through, and 
elkskin uppers. 


An Old Timer 
Made 792 Pairs by Hand 


In 1856, Francis D. Rhodes, of Lynn, 
made by hand, 792 pairs of women’s 
shoes in 50 days. He was paid 22 cents a 
pair for his work. He made 16 pairs of 
shoes a day, and his total pay was about 
$3.50 a day. These days, 60 or more men 
work together in Lynn shops, to produce 
a single pair of shoes. 


Lynn Tanners 
in War Service 


Capt. Carl Barnet, formerly salesman 
for J. S. Barnet & Sons, Lynn calf leather 
tanners, now in the U. S. quartermaster’s 
department, is now in France. 

Sergt. Frederick Barnet, of the same 
firm, is now in the flying corps. 


White Shoes 
for Next Summer 


‘“‘White shoes sold all over the country, 
in larger volume than in any former sea- 
son, according to reports we get from dis- 
tributors of shoes in lead‘ng cities.” 

So says Mr. Anderson, manager of the 
sales department of Donn D. Sargent 
Company. He says that sales of white 
shoes went up with the thermometer and 
were at high mark during the heat waves 
in big cities, both east and west. 

He also adds that the booking of orders 
for white shoes for 1919 are larger than 
his company has hitherto made. 


Conform 
and Conserve 


Lynn manufacturers are agreeing to 
conform to the new regulations to con- 
serve leather, labor and supplies in making 
shoes, and are promised their supplies of 
fuel. 


A Lynn Made 
Typical Fall Shoe 


A Lynn made boot, typical of the Fall 
fashions, is a flexible welt boot, of Havana 
brown kid, laced, a slim pointed toe, with 
a stitched shield tip, and a leather Louis 
heel. It is from the factory of P. J. Har- 
ney Shoe Company. 


Thrive by thrift. 
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Chicago 


SHOE SALES 
SHOW SUMMER’S WANE 


And Business Shows Up Well 
in the Leading Stores 


A steady business is coming into the 
rétail stores these few remaining weeks of 
Summer shoe selling. By way of large 
and numerous announcements of sales 
and by wide array of window displays the 
merchants are gradually getting rid of this 
season’s stocks. Ina number of instances 
the demands for whites and other novelty 
shoe styles have been so extensive that 
many merchants are calling upon local 
jobbers to replace their depleted stocks. 
Everything that is low cut is moving 
rapidly. Oxfords and pumps in white kid, 
canvas and fabrics hold the lead generally 
as the greatest sellers, although many low 
shoes are being bought in browns and 
blacks. 


Plans Perfecting 
for Fall Campaigns 


The merchants are rapidly falling in line 
for arranging their stocks and selling plans 
for Fall. In fact, goods for Autumn have 
already been received, and many stores 
have marked their stock and have made 
room on their shelves for Fall shoes. 
O’Connor & Goldberg have gone a step 
farther by not only stocking Fall shoes, 
but by using the newspapers to announce 
their sale. Their current copy reads as 
follows: “Advance Fall Specials for the 
benefit of O-G August Sale Shoppers. 
Buying Fall high shoes at August Sale 
prices is an opportunity seldom afforded. 
This is an O-G method of introducing their 
new Fall footwear.”’ The ad goes on to 
describe two Fall styles, one a colored kid 
boot, all-over gray kid, flexible soles and 
French heels; also in maple brown, at 
$9.85 a pair. The other is a ‘newest Fall 
model, beautiful black glazed kid, vamp 
shoes, with mode cloth uppers; also patent 
leather vamp shoes with mode cloth up- 
pers, turned soles and wood French heels, 
at $8.35 a pair.” These specials were ad- 
vertised for sale on Friday and Saturday 
only. 


Cautions Public of 
Style Regulations Later 


The Fair also was featuring the sale 
of Fall shoes, offering all shades of leathers, 
the choice of any style of heel, Goodyear 
welt, hand turned or flexible sewed soles 
in all sizes and widths at one price of 
$4.45 a pair. The ad carried the follow- 
ing warning note: “Because of the coming 
Government regulation of height, colors, 
etc., many of these styles will not be ob- 


tainable after present stocks are sold, so 
it’s wise to supply future needs now.” 


Stocking Up 
on Grays and High Cuts 

Many of the merchants in Chicago are 
capitalizing the Government’s restrictions 
on gray leather by stocking up as much as 
they can on gray shoes. This applies also 
to the higher cut boots, the cases which 
are arriving being made up almost entirely 
of shoes above eight inches. 


Stylo Shoe Company 
Opens Local Branch 

The rapid development of Chicago’s 
wholesale district is again attested to by 
the opening of a local branch and display 
room by the Stylo Shoe Co. of St. Louis, 
handling women’s novelty shoes. The 
headquarters of this company will be on 
the fifth floor of the Security Bldg. with 
Mr. R. L. Frank as manager. 


Wilson Celebrates 
at Country Club 


The Shoe and Leather Association of 
Chicago celebrated Thomas FE. Wilson 
day in the form of an elaborate outing at 
the Ridgemoor Country Club on Tuesday, 
August 13, 1918. Many prizes for a great 
many events were awarded by Thomas E. 
Wilson. The luncheon, golf contest and 
other games and dinner were highly suc- 
cessful. 


Shoe Travelers 
Plan an Outing 


The Chicago Shoe Travelers’ Associa- 
tion, at its regular meeting on August 1, 
planned an outng for the latter part 
of August at Ravinia Park. This associa- 
tion has appo:nted a War Service Com- 
mittee to act on all conditions and emer- 
gencies arising out of the war. 


News Notes 
and Personal Mention 


Mr. Sol Jacobs, manager of the Tulsa 
Upstairs Shoe Company, Tulsa, Okla., is 
on a tour visiting the St. Louis, Chicago, 
Cincinnati and Boston markets. At 
present he is in Chicago placing large 
orders for Fall footwear. 

J. P. McMannis, secretary of R. P. 
Smith & Sons Co., Chicago, has left for a 
two weeks’ trip to the Eastern markets. 

D. J. Azine, secretary of Azine Bros. 
Company, Chicago, wholesale women’s 
novelty shoes, is on the way for an ex- 
ténded business trip to the East. 

The Stanwear Shoe Company, third 
floor of the Lees Bldg., has leased the 
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(2) Specializers 
Wonien’s 
1400 Novelty 
Washington Pa Shoes 
FOOTWEAR THAT APPEALS 


TO THE FEMININE FANCY 


We make a complete line of 
Women’s Medium and High- 
Grade Welts 


IDEAL VOGUE SHOE CO. 
HAVERHILL, MASS. 
Boston Office, 207 Essex St., Room 218 











WOMEN'S FINE SHOES IN-STOCK 


Summer St., Boston 
“Those Totallv Different Shoes”’ 





Childreris Shoes Des. 











MONITOR SHOE CO. 
66-68 Reade St. 
New Fou. -- N.Y 











SCHOOL 
SHOES 








x Mak. enllter 


Mahere of * 








SOFT SOLES 
A Wonderful Line for the Whole- 


saler All leather 3. as up 
Canvas...2.75 up 
Also a line ‘of iediey 
Pump Straps in all 
styles and ae %, 
piece and 2 

65c, and 75c, ectdes’ 


NU BABY SHOE CO., East Lynn, Mass. 















Tredlite Steppers 
for Boys and Girls 
GUARANTEED 
FOR 75 DAYS 
Write for Particulars 
HenryKleine& Co. 
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IS AT YOUR SERVICE 


THe STETSON SHOE CO,INO 
SoutH WeYMOuTH,MASs. 
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HENRY LILLY CO. 
88-90 Reade Street - New York 
The Only Exclusive 
Shoe Auction House 


Trade Sales Every Wednesday 
and Fridav 








seeue 
GEORGE 0. GLEASON. 


NE Aone 


NEW YORK OFFICES 
AEOLIAN BUILDING 


WEP BERT P.GLEASON. 


THE 
JOHNS 





OFFICE AND FACTORY 
NEWARK.NG 








Gentlemen’s 


Shoes 


A. E. Nettleton Co. 


SYRACUSE, N. Y. 


~KNIPE BROS. 


MAKERS OF MEDIUM PRICE 


McKAYS and WELTS 
Specialty of Flexible Welts 
Factory WARD HILL, MASS. 


THE 


‘[eltlelon 
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The Proper Dress- 
ing for Every Shoe 


Griffin Mfg. Co., Inc. 


67-69 Murray St. 
New York 























space on the second floor of the same 
building now occupied by the Novelty 
Shoe Company, and will occupy these 
quarters beginning October 1, at which 


time the Novelty Shoe Company will 
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move to its own new building across the 
street. The Stanwear Shoe Company 
handles the entire output of a large factory 
manufacturing a well-known children’s 


shoe. 






St Louis 


BUSY ON PRESENT 

AND FUTURE BUSINESS 
Salesmen Preparing 

to Start September First 


F Visiting merchants are in St. Louis in 
large numbers getting a line on the mer- 
chandise situation and placing orders. 
The labor shortage is making the manu- 
facturers cautious about accepting orders, 
and buyers needs are being carefully in- 
while other steps are being 


quired into, 
in delivery. 


taken to minimize difficulty 
The plants are also busy getting the sam- 
ples ready for Spring along the lines laid 
down by the War Industries Board, and 
the salesmen are expected to start for their 
territories about the first of September for 
the 1919 business. 


Extra Demand for Whites 
Caution in Clearance Sales 


Retail stores, while they have put on 
their clearance sales, have found a sudden, 
sharp, seasonable demand confronting 
them for whites especially and the business 
which has been done on white goods gen- 
erally, both style and sport, has been ex- 
ceptionally satisfactory. The clearances 
have demonstrated that the buying public 
is looking for bargains and is laying in 
serviceable merchandise of quality against 
the future high prices which seem likely, 
according to the consumer’s view. Re- 
tailers have been cautious about their of- 
ferings to a high degree during the clear- 
ances and nothing that can be safely car- 
ried over to another season has been put 
on the low price counters. There is still 
evidence that retailers regard grays and 
tabooed cuts—under war board instruc- 
tions—as likely to be good in the future if 
the lines are not too broken, and, therefore, 
the offerings have been even more closely 
confined than ever before, for there is a 
tendency to hold the forbidden goods that 
may be carried over as high novelties for 


the future season. 


Pageant Shows Shoes 
Harmonizing with Costumes 


The seasonal Fashion Pageant, for Fall 
1918, opened in the Municipal Theatre, 
Forest Park, August 6, and a second per- 
formance was given the following night. 
Two others were given, August 13 and 14, 
and two others are to follow, August 20 
and 21. The attendance so far has been 





very large and the Pageant has main- 
tained the reputation which the St. Louis 
market has gained by preceding similar 
events. The footwear displayed was 
particularly striking in that it was up-to- 
the-minute in style and suited to the cos- 
tumes worn with each pair, and at the 
same time was largely taken from advance 
stock, indicating the close approach 
which St. Louis designers are making to 
the advance garment styles in their prep- 
aration for the Fall and Winter season, in 
the footwear which they have been pro- 
viding for the St. Louis territory’s trade. 
The conservation idea was strongly de- 
veloped in the types shown as well as in 
the garments and the harmony of the 
was particularly 


costuming generally 


notable. 


Shoe Man 
Loses Life’s Savings 

Charles Morick, a recently retired shoe 
retailer, who operated a store in the north- 
ern part of the city, was robbed at Alton, 
Ills., August 7, of $16,000 in cash. He 
had taken the money from a St. Louis 
bank to put in a bank at Alton and the 
money was stolen from him while en route 
to Alton. The money represents Mor- 
ick’s life savings and he is willing to pay 
25 per cent for the return of the stolen 
wealth. 


Johansen Brothers 
Will Limit Their Sales 


Johansen Brothers Shoe Company an- 
nounces that the response to its recent 
announcement that it would distribute its 
factory output, after a certain date, to 
Johansen dealers only, has brought a re- 
markable response from dealers who want 
the right to sell the company’s footwear in 
their respective localities. The time for 
filing applications for the right to sell ex- 
pires August 15, after which date the ap- 
portioning will begin and the future op- 
portunities to handle the company’s line 
will depend entirely upon the consump- 
tion by listed dealers and the development 
of additional capacity. 


Shoe Company 

in Larger Quarters 
The McElroy-Sloan Shoe Company, in 

need of larger quarters, will remove shortly 

to 1517-19 Washington Avenue, having 

acquired the property. 


Considerable re- 
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modeling of the interior will be undertaken 
before the removal. By the change the 
company will increase its space by about 
20,000 square feet. 


News and Gossip 
of the Local Trade 


W. H. Hoffmann, who has been identi- 
fied in various capacities with the shoe 
business in St. Louis for the past twenty- 
seven years, has associated himself with 
the James Clark Leather Company, where 
he will combine the duties of advertising 
manager and assistant buyer of shoes for 
the footwear department. 
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The board of directors of the Brown 
Shoe Company has declared a dividend of 
$1.50 per share to be paid to holders of the 
common stock of the company of record 
August 20. The dividend checks will be 
distributed September 1. 

Harry Vinsonhaler, of the Vinsonhaler 
Shoe Company, accompanied by Mrs. 
Vinsonhaler, has gone East for a months’ 
vacation. They will spend part of their 
time at Swampscott, Mass. and afterwards 
go to New York for a visit. Mr. Vinson- 
haler will also, during the month, visit the 
shoe and leather markets, as occasion 


offers. 


Haverhill 


OXFORDS 
AND COLONIALS 


Low Cut Patterns 
Will Be Popular 


There is no doubt in the minds of Hav- 
erhill manufacturers of women’s footwear 
that low cut patterns will sell to a greater 
extent the coming season than at any pre- 
vious time. President W. A. Ryan of the 
Wingate Shoe Company says on this 
point: “Colonials will go strong with us 
and we will show many varieties of buckles 
and other ornaments on these patterns. 
We will have oxfords as well as plain 
pumps and we predict that both will be 
good sellers for Spring. Many merchants 
will buy plain pumps and use their own 
judgment and taste in buying buckles and 
other ornaments separately and putting 
them on to please the customer. Next 
season will be a wonderful low cut period. 
Patterns which will be offered to the trade 
will combine style and leather conserva- 
tion in a most effective way.” 


COLORS IN 
UPPER LEATHER 


Several Shades 
in One Skin 


Speaking of the difficulties in matching 
parts of uppers in brown leathers a manu- 
facturer said: “Sometimes we get as many 
as six different shades in one skin. Then 
it is almost impossible to match the differ- 
ent parts of the uppers when these are put 
together. While two shades of brown 
are all that we desire to use, according to 
Government requirements, yet sometimes 
we are at a loss to know just how we can 
‘get by.’ No doubt, the tanners are hav- 
ing their difficulties under the present con- 
ditions of materials and labor. It is well 
for a matter of this kind to be mentioned 
in the ‘Recorder’ so that the retail shoe 
merchants may appreciate the difficulties 
under which manufacturers are laboring. 
They should be lenient with us in any 


criticism that they may have to make in 
regard to the shades of brown in their 
shoes.” r 


WILL BROADEN 
ITS SCOPE 


Labor Organization May 
Organize All Factories 


The Shoe Workers’ Protective Union 
through its local shoe council has voted to 
enlarge the scope of its organization. In 
future the union will organize in Haverhill 
any department of a factory where a 
majority of employees are favorable to the 
union. This decision is of considerable 
importance to Haverhill. The Shoe Work- 
ers’ Protective Union has been organized 
in this city for 25 years. Heretofore it 
has confined its activities to the turned 
shoe factories. Under the new policy, any 
factory in Haverhill may be organized 
under this union, whether engaged in the 
manufacture of turn, welt or McKay foot- 
wear. 


NEW CONCERN 
INCORPORATED 


Capital Stock 
of $20,000 


Harrison-Lockwood Company has been 
incorporated to manufacture shoes in this 
city with a capital stock of $20,000. 
Harold §. Lockwood of Brookline is 
president, Richard C. Harrison of Haver- 
hill, vice-president, and Essex S. Abbott, 
clerk of the corporation. 


OPENS CINCINNATI 
BRANCH 


Adds to Its 
Manufacturing Plant 


The Slipper City Top Lift Company, 
whose factory is on River Street, in Hav- 
erhill, has completed plans to open a 
branch factory in Cincinnati, Ohio. 
Harold Worcester of this city will be man- 
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AY frist wee. 








GUARANTEED 
HUB TWO YEARS 


Hub Gore means Quality and 

GORE Service, because the Best of 
Materials and Highest Skilled 
Labor are Used 


BOSTON OFFICE NEW YORK OFFICE 
52 Chauncy St. 395 Broadway 








Colored 
Chrome 
Sides 


Beggs & Cobb, Inc., Boston, Mass. 











TANDARD KID 
TRUE TO ITS NAME 
IT’S STANDARDIZED 

40°) Standard Kid Mfg. Co. 
SS=S 207 South St., Boston, Mass. 





) STANDARD 
f i ID 








The One 
Waterproof 
Leather that 

Takes and Re- 
tains a Polish 


Creese & Cook Co., $Scut> sires" 


Tanneries at Danversport 











T. W. wor Pres. 
Ww. - DONALD, Mg 8 
E. JONES, Treas. 


F. E. JONES COMPANY 
FANCY 


COLORS MAT KID 


95 South Street, Boston 











Specialists in 


COLORED 
LEATHERS 


Sides, Veals, Calf 


S. L. Agoos Tanning Co. 
Boston, Mass. 











Manufacturers of 
Exclusively 
Fine Calfskins 


wm HUNT-RANKIN 
LEATHER CO. 
BOSTON MASS. 











INFORMATION iicrcsens 


‘“Where to Buy” constitutes a 
source of knowledge so that he who 
runs through these pages may read 
—and learn. 




















u: invented the Label Shoe 
end have Printed wcll eke 
by the Shoe Trade ever since ——> 
Send for Samples — 








ATLANTIC PRINTING co. 


Shoe Printers 


Tear out this ad and mail for details of 
our Special Printing Service for 
the Boot and Shoe Trade. 
201 South Street, Boston, Mass. 
Telephone Beach 4960—4961. 








CATALOGUES 


HOOPER PRINTING COMPANY 
74 INDIA STREET, BOSTON 








“A Splendidly Equipped Plant” 
The HARVARD 
ENGRAVING CO. 


MAKERS OF HIGHEST GRADE 
Shoe Cuts for Advertising and Catalog Purposes 


at 173 Summer St., Boston 








SHOE ILLUSTRATORS 
Cc. GRIECO 


COMMERCIAL ART CO. 
179 W. Washington Street, 
CHICAGO 








ARE YOU GETTING OUT A 
CATALOG? 
LET US MAKE THE SHOE 
ENGRAVINGS 


WE ARE EXPERTS! 


JOURNAL ENGRAVING CO. 
257 WASHINGTON ST., BOSTON 























JAMES KENT EATON 
EXPERT SHOE CATALOG 


PRINTER 


Seventy-four India Street, Boston, Mass. 
Telephone, Fort Hill 1006 











BOOT AND SHOE RECORDER 


ager of the Cincinnati branch. The new 
factory is opened for the purpose of taking 
care of Western trade. Ernest Duncan, 
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general manager of the company, is now 
in Cincinnati, looking after the opening 


of the plant. 


Brockton 


SEVEN MILLION PAIRS 
OF ARMY SHOES 


This Great Number Has 
Been Produced in Brockton 


C. Chester Eaton of Charles A. Eaton 
Company, one of the leading figures in 
speeding up Army shoe _ production 
throughout New England, gives some 
remarkable figures regarding the amount 
of U. S. Army shoes that have been made 
in Brockton. Since the United States 
entered the war this city has received the 
following contracts for Army shoes: 





FIRM ARMY NAVY 
Pairs Pairs 

C. A. Eaton Co........ 2,854,500 
Fred F. Field Co....... 1,268,000 
George E. Keith Co.... 1,119,000 
cee hy ae 363,000 200,000 
B.. E. Taster Cox. «2.45. 460,000 100,000 
Thompson Bros. Inc.... 317,000 50,000 
Churchill & Alden Co... 275,000 50,000 
M. A. Packard Co...... 150,000 
Condon Bros. Co........ 40,000 
Diamond Shoe Co. .... 30,000 

Total 6,876,500 400,000 
Big Wage 
Distribution 


Mr. Eaton says in reference to the wage 
distribution represented by the Army and 
Navy contracts that the enormous sum of 
$4,042,075 has been paid by Brockton 
manufacturers to their employees for work 
done on the Army and Navy footwear. 
This figure gives the labor on Army shoes 
as 55c per pair and on Navy shoes at 65c 
per pair, giving the amount paid out in 
wages on the Army footwear as $3,782,- 
075 and on the Navy shoes $260,000. 
These figures are accurate. They show 
the important part that war footwear has 
played in Brockton as a means of putting 
an enormous sum of money in circulation 
throughout the city and its immediate 
vicinity. 


More Orders 
Should Come 


More orders for Army and Navy shoes 
should be placed here. Specifications are 
practically complete in Washington for 
between six and seven million pairs of 
shoes for the Army and one and 
one-half million pairs of shoes for 
the Navy. Proposals will be sent 
to manufacturers, probably during the 
next few days, and contracts should 
be awarded a week after the bids are sent 


to Washington. Brockton has thus far se- 
cured fully one-third of the entire Army 
footwear made in the United States and 
future business should be on that or even 
a higher basis. The War Department has 
been well satisfied with the deliveries of 
Brockton shoes. 


War Shoes 
Promptly Shipped 

When they were needed in a hurry they 
were sent direct to Atlantic ports. Shoes 
made in Brockton have been worn by 
soldiers on the firing line in France within 
a month after leaving the factories, ac- 
cording to Mr. Eaton’s statement. This 
is a record of which Brockton can well be 
proud. “Certainty of delivery,” says 
Mr. Eaton, “‘is a big asset for Brockton in 
war shoe contracts, almost as valuable in 
army supply efficiency as the high quality 
of made-in-Brockton war footwear. If 
the factory employees of Brockton co- 
operate with the manufacturers in the 
production of Army shoe work, there is no 
doubt of the city’s future opportunities 
along that line.” 


ANTICIPATE 
STOCK ORDERS 
Must Be from 
Manufacturers to Merchants 

Under present abnormal trade condi- 
tions it is important that retail shoe mer- 
chants throughout the country anticipate, 
so far as possible, their wants in regard 
to factory in stock shoes. As practically 
all of Brockton shoe manufacturing con- 
cerns maintain factory stock departments 
this statement applies to customers of 
most concerns in this city. 


Not Easy to Get 
Stock Shoes 

To quote one manufacturer: “Retailers 
have been in the habit of feeling that it 
was an easy matter to get shoes out of 
factory stock when wanted. This has 
been true, yet the labor shortage now re- 
stricts volume. It certainly increases the 
length of time necessary to make shoes.” 
This concern and all others in Brockton 
carrying Fall goods in stock at the factory 
will appreciate the co-operation of their 
customers, and the trade generally in giv- 
ing them as much time as possible for de- 
liveries of stock shoes. This is at present 
a most important feature of the trade: one 
which calls for the attention of every live 
merchant who depends upon factory in 
stock departments to keep his shelves 
supplied. 
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Major,Thomas D. Collins 


Fighting on the Western Front 


Major Thomas D. Collins, prior to his 
enlistment was for twelve years traveling 
salesman for the Roberts-Johnson & 
Rand Shoe Company, St. Louis, Missouri, 
with headquarters at Fort Worth, Texas. 
He may have inherited his military ability 
from his father, who was an officer in the 
United States Army for twenty--five 
years after the Civil War. 

At any rate, the major became inter- 
ested himself in military affairs quite 
young, having been a member of the 
Texas National Guard for many years 
after he left college and so, in spite of the 
fact, that when war was declared against 
Germany, the major was over the draft 
age and had the responsibility of a wife 














MAJOR THOMAS D. COLLINS 


and two young sons, he did not fail to hear 
his country’s call but enlisted at once in 
the Army. 

He entered the first Officers’ Training 
Camp at Leon Springs, Texas and was at 
the end of his training course commisioned 
major, being one of eight out of about 
3,000 men to receive that commission. 
The major has many friends among the 
shoe men who will be interested to know 
that he is on the Western Front “Over 
There” and we feel sure he will account 
for his full allotment of the Huns. 


New Shoe Stores 


S. B. Asia, Seattle, Wash. 

W. C. Davis, Skandia, Kan. 

Andrew Larsen, Mora, Minn. 

Lehling & Nusner, York, Neb. 

Geo. R. Bassett, Larned, Kansas. 
Rothrock & Green, Fargo, No. Dakota. 
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Woman Will Officiate 
In Place of Man Called to Colors 


The American School of Practipedics 
has just closed a very successful series of 
courses at its local class rooms. Among 
those in attendance was Mrs. J. S. Wads- 
worth, wife of Mr. Wadsworth, owner of a 
store at River Falls, Wis. When the post 
graduate course was given in Minneapolis, 
one of Mr. Wadsworth’s best clerks, Mr. 
Gerhard Kulstad, attended and qualified 
as an expert. But Mr. Kulstad has now 
been called to the colors. During the few 
months which Mr. Kulstad put in opera- 
tion his knowledge and training secured 
at Minneapolis, the proprietor of the store 
saw the value of having a graduate practi- 
pedist in his store, and, as a result, Mrs. 
Wadsworth will fill this place in the future. 


Change in Management 
of San Antonio 
Shoe Store 


S. M. Summerlin, for the past ten years 
connected with the Guarantee Shoe Co. of 
San Antonio, Texas, where he acted as 
buyer and manager of the Children’s 
Department, has severed his connections 
with that firm and assumed the manage- 
ment of the Women’s and Children’s 
Shoe Department of the Saul Wolfson Dry 
Goods Company of the same city. 


Conditions in Kansas 
Fine, Says Daniel 


J. F. Daniel, vice-president and general 
manager of the Daniel Shoe Company of 
Wichita, Kansas, after spending about 
two weeks in Boston and New England 
markets has returned West. The Daniel 
Company manufacture men’s and boys’ 
shoes at Wichita and operate seven stores 
in Kansas, Oklahoma, Texas and Missouri, 
selling their own shoes exclusively. Mr. 
Daniel says crop conditions in Kansas are 
exceedingly bright and shoe conditions 
very satisfactory. 


A Novel Overshoe 


A novel light overshoe is described as 
being made of a single strip of elastic 
webbing three inches wide applied to a 
rubber sole of the ordinary kind, except 
that the arch or instep portion is also of 
the elastic fabric. The advantage claimed 
is that one or two sizes will be enough to 
fit all sizes of shoes, because of the elastic 
features of the upper and instep. Such 
an overshoe might do for emergency 
trade, and for large families. A’ single 
pair may be wearable by the different 
members, providing, of course, no two 
wanted to wear them at the same time. 
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High Quality Shoe 
Laces for the Manu- 
facturing Trade. 
Write for Samples 
and Prices. 


J.& B.SALES CO. 
470 Park Ave. 
Worcester - Mass. 











$1.50 BENCH 


MADE 


Wm. Sumner Smith 
CHICAGO 












“UP TO THE MINUTE” 


Slipper Bows, 
Ornaments, Buckles, etc. 


D. T. DUDLEY & CO. 


66 Washington St. Haverhill, Mass. 
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IUKERS OF FINE PONTE > 
ING PLATES, COPPER AND 
Steet race CLecTROTYPES 
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throughout South America means “These 
are the best of their kind for the 
South inecieen market.” 
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Insoles of all kinds 


Made by the House that 
makes good on deliveries 


Our brand is in demand 







Woolworth 
fey Order from your Jobbers 














“THE RIGHT LACE 








Transparent Celluloid and 
Dust-proof cover (patented) 
Send for Samples and Prices 
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ITH this announcement the A. H_ Ginzberg- 
Gordon Co., Inc., opens a new season and enters 
upon a new period of growth and development. 

For three years our business has grown month by 
month—almost faster than we have realized—until it 
has forced us twice to engage new quarters and to en- 
large our organization and facilities in every department. 
Surely then, we may feel that our success. is not due to 
accident or just happen-so. 





USED RANT apa TTR 


During the past three years our best advertisement has 
been an ever increasing number of satisfied customers— 
exclusive shoe stores—department stores—dry goods and 
general stores—who have found our merchandise and 
our service helpful in the conduct of their business. 












This season, as heretofore, our efforts will be concen- 
trated exclusively on merchandise and service in the 
women’s specialty footwear field. 





Our Fall lines are complete with an exceptionally wide 
range of the season’s approved styles in welts, turns and 
McKay’s which are carried in stock in all widths from 
AA to D and in sizes from 2 to 8. 


In every grade we carry the best values the market 
F affords including the more staple and less expensive 
E lines at $3.00, and thereabouts, as well as the highest 
fashion models ranging up to $8.00. 


CTT TT eT 


Our prices are the same to one and all alike, and our 
terms are strictly 2 per cent, 10 days, net 30 days. 
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Tell us what you need in women’s specialty foot wear, 
and let us show you how we can serve you. 


ITM 





Note the Fall styles illustrated and wire or write for 
a case or for a dozen pairs of each number. 
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UPTOWN SALESROOM A\ rr ( INZB 
Bush Terminal Sales Bldg. 3 N o 
130-32 W 42nd Street, N. Y. City Pane E RG 


H. S. KUSHINS in charge [4e] DUAN = ST. © 
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No. 295—Nine inch A. C. Lawrence 
top grade color 20§Nubuck. Full 
Louis covered heel. gImitation straight 
tip Turn. 
AA to D—2\ to8 
IS kc ic ccctsesseae $6.85 


No. 371—Nine inch mouse brown kid 
vamp and eyelet lace stay. Cloth 
quarter to match. 17-8 leather Louis 
heel. Plain toe. McKay. 

A to D—2 to 8 


Price. ..ccccccescoce e $485 











Goroon Colac. 
NEW YORK CITY: 
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No. 1043—A. C. Lawrence top grade 
color 18 Nubuck. Imitation wing tip 
and center perforation. 14-8 leather 
heel. Goodyear welt. 


AA to D—2 to8 
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Distributors of Women’s 
Specialty Footwear 





Wire your orders collect 
New accounts send references 
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KEEP THIS TRADE MARK IN MIND 


Fall Catalog or Salesman at Your Disposal 


eee 


HENRY KLEINE & CO. 










CHICAGO 








































In Stock 
TAN KID 


Turn Sole -- Milo Buttons 
Broad Toe Last y 
No. 738 4to8 $1.75 } 


Same in Gun Metal 
No. 732 4to8 $1.55 } 



























CHICAGO 





KREIDERIZE YOUR STOCK 
BUY BEST SHOES FOR 


Boys, Girls 


AND THE 


Babies 


Welts, McKays, Turns, Stitchdowns 
IN STOCK DEPARTMENT 


CH amigo 
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No. 243—Fine Glazed Kid 
Oxford, Full Louis Heel 


$4.25 
No. 230—Same in Patent 
RI ere $4.00 





No. 235— Patent Opera, 


Full Louis Heel...... $3.60 
No. 236—Gun Metal Calf 
ret ae Oe $3.60 





No. 237—Gun Metal Calf 
Oxford with square vamp 
$4.00 





No. 238—Brown Calf 6-eye- 
let Oxford, Full Louis Heel 


x KK KR RK K 


css you get what 
you need in the line 
of Women’s Pumps and 


Oxfords? 
Some great values here. 


Ready to ship in large 
or small quantities from 
a floor stock that’s in 
perfect condition. 


We advise hurrying your 
order forward so you 
can get in on these bar- 
gains before our stock 
is entirely exhausted. 


SPECIAL-—A White Sea Island, 
opera with buckle, with half 
In sizes AA to C. 
Price $3.00 


Louis heel. 
Stock No. 248 


Nathan D. Dodge Shoe Co. 


Newburyport, Mass. 





$5.00 





No. 241—White Kid 6-eyelet 
Oxford, Full Louis eel. 
$5.00 


N B The abovc shoes can be had AA, 4to7; 
4 e A, 31-2 to 7; B, C, D, 2 1-2 to 7. 
All shoes have Aluminum plates in heels. 
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Your Best Investment 


will be a stock of these first-quality Lenox Shoes, 
for they are good value all the time and wil] 
increase rather than lessen invalue. Ready for 
immediate shipment between September the 
first and fifteenth. 


sineccesneneeneneny 
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Tan Glazed Kid Pony Cut Lace 


See De OR Dicccccnscccsacndccosicsccaved $2.40 
Tee ONG 08 Bhi ccccccccdcccccsesecccccceses 2.75 
MPN OE Bikscscencsiacssacdeagecscenss 3.15 
8639— Made on the new Dix Last, Low Heel. 24% 

WP De cccdccdvcsccsncsnsssececeucanes 4.00 

Tan Side Pony Cut Lace 

eG i igadcakcccndesssenacenaaaene $2.40 
Se TG OD Fiiicctccccscnseesssscesnssceses 2.75 
7763—11%% to2...... 3.15 
8643— 24 to7...... 4.00 P 







Gun Metal, Dull Top 


GS QW Buccocccocs $2.25 
GIG GO EE cc cccccces 2.40 
BORE Bic cccesasan 2.75 
2% to 6 Dix Last.. 3.50 





Children’s Patent Leather Turn Button of Best 
Grade, 1 to 5 
No Heel...........$1.40 4 to 8 Wedge... .. .$1.60 


Tan Glazed Kid Button, Plain Toe 


7586—4 to 8, Wedge 7587—1 to 5, 
Teh ccc cccccses $1.75 No Heel........$1.50 























School Days Almost Here 


We have in stock ready for your at once needs, a strong, sturdy, 

full-value line of school shoes in Gun Side and Glazed Kid Tip 

Button and Lace, V fox, regular cut, at following prices: 

S008. ...5: $1.50 a | eee $1.75 114% to2...... $2.00 
Have some of these on hand ready for the September first rush. 








Weimer-Wright & Watkin Co. 


PHILADELPHIA 


DISTRIBUTING HOUSE, 35 S. 2ND STREET 
FACTORY, 12 TO 70 E. ALLEN STREET 
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AUGUST QUIET 
INTENSIFIED BY 


Price Fixing Questions 
and Labor Troubles 


Business continues very moderate in 
the Boston leather market. August is 
usually a quiet month, but besides this 
usual dullness, there is an uncertainty 
regarding labor which leads towards 
added prudence in buying. As a rule 
manufacturers are so well supplied with 
orders for Fall and Winter goods that 
they are averse to taking on any more, 
because of this same labor question, and 
the uncertainty regarding leather supplies 
and prices. The leather price fixing is 
partially settled, and may be fully 
determined upon by the time this page is 
presented to its readers, but beyond 
that is the contemplated fixing of shoe 
prices, which phase of the subject presents 
a number of puzzling points difficult to 
settle. Therefore the week now closing 
has been extremely moderate as regards 
new transactions, but tanners do not 
seem at all anxious, for stocks are far 
from large, and there is no question of a 
market. This last statement may need 
some modification. There is a good mar- 
ket for all first-class stock, but there is 
far less demand for second and third 
grades. Every manufacturer seems to 
have decided to better his lines, following 
the trend of the retail and consumer 
trade, where better goods are called for, 
even at marked advances over the 
lines most in demand last and previous 
years. 


SOLE LEATHER 
FIXED PRICES 


Show Some Points 
Still to Be Solved 


The fixing of sole leather prices, by the 
Price Fixing Committee of the Tanners’ 
Council, is causing much comment in the 
trade, and to a certain extent halting 
what business would naturally be doing 
at this season. In some items it is open 
to some criticism, but taken as a whole, 
the committee may be considered to have 
done excellently a difficult task. Prices 
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are carefully graded, No. 1 dry hide, 
B. A., hemlock, tannery run is priced 
at 43c, while from packer hides, heavy 
is priced 56, 54 and 50c; middle 54, 52 
and 48c, and light 47, 45 and 42c. The 
market has run several cents lower than 
these maxima. With oak the prices are 
nearer the market, bends 88, 86 and 84c, 
and 77, 75, and 71c, about 1c higher than 
last week’s market. Belting butts are 
practically at present market, 96, 94, 
92c, though sales were reported last week 
at 98c. The trade is waiting, and trading 
is likely to be delayed until the whole 
schedule is fully understood before any 
considerable new business is done, though 
deliveries are still going forward under 
contracts. 


UPPER LEATHER 
NOT MOVING FAST 


Manufacturers Delay 
Until Prospect Clears 


The upper leather market continues 
quiet with the outlook favorable for still 
further similar continuance. Progress is 
being made on the subject of price-fixing, 
and upper leather tanners are at Wash- 
ington at this writing for consultation. 
With the present uncertainties of prices, 
strikes, shortage of help and curtailment 
of lines, manufacturers see no inducements 
for plunging in the market. However 
some lines are moving. Caif leathers 
both blacks and colors are moving, colors 
in heavy weights strong at 72, 70, 66c, 
and lights 67, 65 and 60c. Black calf- 
skins quoted 60, 58 and 55c. Side upper 
leathers going moderately with blacks 
held at 45, 43 and 40c, and colors 45 to 
48c. White buck finish sides show con- 
siderable sales. Wax splits in light de- 
mand and also light supply. Flexibles in 
good demand. Patent colt and kid sold 
ahead. Patent sides going better, with 
some japanners behind their - orders. 
Glazed kid is in better demand than 
supply, many manufacturers running to 
about half capacity, while some plants not 
turning out more than 25 per cent of 
their normal output. Sheep leathers are 
mostly taken for clothing, but demand 
for linings is expected to pick up, when 
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the Fall manufacturing season really gets 
well to running. 


THE HIDE MARKETS 
UNUSUALLY QUIET 


With Packers Sold Up 
and All Prices Maximum 


The Boston hide market is still as 
quiet as previous reports. New Eng- 
land hides are held too high to tempt 
tanners, 1914 to 20c being asked for 
selections, while buyers’ figures are 44 
to lc lower. Canadian hides scarce, 
offerings selling well in home markets. 
Trading in Ohio buffs is quiet, mainly 
because of absence of desirable hides. 
Quotations are 20 to 20/%c for buffs and 
extremes 2lc, though some fine quality 
extremes have sold at 22c. Southern 
hides are in small demand, and reports 
are that main supply is going West, 
where better prices are being realized. 
Northerns are held at 20c, middles at 
19c, and far South 18c. Some sales of 
extremes are reported at 1914 and 1934c. 

The Chicago packer hide market re- 
mains quiet, practically all the packers 
have sold or alloted to their own tanneries 
the entire take off up to November. 
Prices, if quoted at all, are maximums: 
Native steers, 30c for heavy, 29c for 
light, 24c for extremes. Heavy native 
cows, 28c, light 24c. Texas steers 28 
27 and 24c. Country hides quiet and all 
quotations at full official maximums. 

Chicago city calfskins sold at 44c. 
Outside cities 40c, countries 34c. Packer 
and city kip 27c and country kip 24c. 
New York City calfskin market shows 
some sales for early delivery at $4.00, 
$5,00 and $6.00. Foreign hide business 


continues quiet. 


The B. F. Goodrich Co., Akron, O., 
recently received a cargo of crude rubber 
which came from South America to New 
York in a sailing vessel. This is the first 
time in many years that crude rubber 
has been shipped to Goodrich in this way. 
The cargo of fine Para rubber was gathered 
in the Beni basin, Bolivia, and came in 
the form of biscuits, each weighing about 
one hundred pounds. 
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Be Prepared for the Trade to Come 
Prior to the School Opening— 
September 2nd 

















SCHOOL GIRLS’ SPECIALS SCHOOL GIRLS’ SPECIALS 
Sold in Regular Dozens Only Sold in Regular Dozens Only. 
2856 - - $3.25 2860 - - $4.00 
Dongola Vamp Glazed Cabretta, 9 in. Chocolate Brown Side, 9 in. Top Lace 
top lace McKay, B to D, 3 to 7. McKay, B to D, 3 to 7. 
2859 - - $3.25 2847x - - $3.35 
Same as above only Gun Metal Vamp. Same as above in Brown Cabretta. 


HARRY M. HUSK SHOE CO. 


327 W. Monroe Street | 
CHICAGO, ILL. 
| 
| 


Frank H. Taylor, On the Coast—H. C. Marxmiller J. D. Carroll 
302 Caswell Block Los Angeles, Gal. and San Francisco, Cal. 535 Ridge Building 
Milwaukee, Wis. Angelus Hotel St. Francis Hotel Kansas City, Mo. 
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Our Government demands conservation of leather! 
Every retailer of shoes can get equal, if not better 
results with fibre counters and save leather for 
more important uses. 


ROGERS FIBRE COMPANY 


Sole Manufacturers of Mousam “Horn Fibre”? Counters 


121 BEACH STREET :: BOSTON, MASS. 


PHILADELPHIA CINCINNATI ST. LOUIS ~ 
WILKINSON & REGER JOHN C. RUPP CO. DENNETT & PRINCE 

















The Right Men in the Right 


Will Win The War 


Jobs 













a 





It has over 500 branches through- 
out the nation, and 20,000 U. S. Public 
Service Reserve enrollment agents. Ask 







HE true American wants to work 
where he will help win the war. 


He wants to fit in. America needs the 








Right Men in the Right Jobs. Only the local post office or newspaper for 
when this comes about name and address of the 
can maximum produc- nearest representative, or 
tion be obtained to sup- write to the U. S. Em- 
: ESIDENT’S : 
port our armies at the = STATEMENT ployment Service, Wash- 
ington, D. C. 


front. 


The needs of all war 
industries can be antici- 
pated and met by the 
Government if employ- 
ers and laborers will avail 
themselves solely of the 
nation - wide machinery 
which is at hand. The 
length of the War de- 
pends directly on our 
Country’s ability to sup- 











“Industry plays as essential and hon- 
orable a role in this gr 
s itary arm. 





f a free ple.” 
WOODROW WILSON. 


corn Ne Those employers in 
war work who seek to get 
labor through their own 


or’ private recruiting 


yr agencies are interfering 


urge all employers en 
work to refrain after 


with the Government's 
machinery and_prefer- 
ring their interests to 
those of the nation. Only 
through strict compliance 
with the Government’s 


rogram can the constant, rest- 
less shifting of labor from one 











ply all War Industry 
with the best workers the 
country can produce the moment they 
are needed. 


The U.S. Employment Service is 
the official bureau of the Federal 
Government in charge of the distri- 
bution of labor. The President has 
declared that it is the official agency 
for recruiting and distributing unskilled 
labor for war work. 
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Contributed through Division of Advertising 


United 
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US. Deptoflabor WB. Wilson Secy. 


yes 
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war job to another, with the 
_ consequent diminution in pro- 
duction and efficiency, be prevented. 


Above all, the Government urges every man 
engaged in war work to stick to his job until the 
Government recommends that he change. Any 
man not engaged in war work should put him- 
self at the disposal of the nation by register- 
ing with the Public Service Reserve. This 
is a tremendously important duty! The war 
worker ranks with the fighter in the trenches. 
He will help beat the Hun. 
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This space contributed for the Winning of the War by 
Boot AND SHoe RecorpeER PusiisHinc Company, Boston, Mass. 
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Changes in Business 
The Last Week’s Failures, Suspensions and Changes 


Failures 


Philadelphia, Pa.—Michael Freed, boots and shoes. 
At meeting of creditors, August 2, schedule 
showed assets, $2,346.15; liabilities, $3,520.17. 
Offered to settle at 20 cents on the dollar, which 
was not considered acceptable, and Mr. Freed 
turned over the assets to J. Livingston Hill, who 
will act as liquidating trustee, and, if all creditors 
agree, will dispose of the assets and divide the 
proceeds among them. 

Kresge Shoe Co., manufacturer infants’ turns. 
Thos. W. Sanner, Jr., reported liquidating trus- 
tee. Quick assets stated, $14,817.08, and lia- 
bilities, $16,224.29; additional assets (machinery 
and fixtures), $5,000. 

Atlanta, Ind.—Bickmore Shoe Co., boots and shoes, 
reported stock sold for $3,350, and no other assets 
except some book accounts of doubtful value. 
Reported liabilities about $15,000, and offering 
25 cents on the dollar in full settlement. 

LaPorte, Ind.—Jacob Shinitsky, shoes, reported 
embarrassed. 

American Falls, Ida.—Classen Mercantile Co., 
shoes, etc., reported petitioned in bankruptcy. 
Moultie, Ind.—J. R. Person Co., dry goods and 
shoes, reported filed petition in bankruptcy; 
schedule of assets and liabilities each about 

$19,000. 

Mason City, Ia.—Joseph Dry Goods Co., shoes, 
etc., reported assigned. 

Carruthersville, Mo.—Sarah Comet, shoes, etc., 
reported adjudged bankrupt and meeting of 
creditors called for August 20. 

Hayfield, Minn.—F. E. Wolfe, shoes, etc., reported 
recently assigned. Stock and fixtures sold to 
G. C. Herman, Minneapolis, for $730. 

Minneapolis, Minn.—L. Lefabre Co., shoes, etc., 
reported assigned. 

Taylor Falls, Minn.—Frank Schottmuller, shoes, 
etc., reported assigned. 

Eagle Lake, Miss.—Julius Reigler, boots, shoes, 
étc., reported filed voluntary petition in bank- 
ruptcy. 

Passaic, N. J.—S. Cohen, boots and shoes, reported 
in financial difficulties. 

Cleveland, Ohio.—Boston Shoe Stores Co., boots 
and shoes, reported adjudicated bankrupt, and 
meeting of creditors August 12, last. 

Cincinnati, Ohio.—People’s Shoe Co. (Herman 
Bloom, prop.), boots and shoes, reported peti- 
tion in bankruptcy filed. 

Chattanooga, Tenn.—Jacob M. Fine, shoes, etc., 
reported involuntary petition in bankruptcy 
filed. 

Penn Yan, N. Y.—Rochester Shoe Mfg. Co. At 
meeting of creditors reported J. L. Lown, Jr., 

elected trustee. 

Tacoma, Wash.—Tacoma Bootery, shoes, reported 
receiver applied for. 


Changes 


Boston.—Bostonian Sales Co., boots and shoes, 
incorporated under Maine laws; capital stock, 
$250,000. 

Crescent Leather Co., capital stock increased 
to $50,000. 

Brockton, Mass.—Stone Leather Co., capital stock 
increased to $100,000. 

Haverhill, Mass.——C. W. Haselton Co., scrap 
leather, capital stock increased to $20,000. 

Lowell, Mass.—Chalifoux Co., boots, shoes, etc., 
incorporated; authorized stock, $300,000. 

Maynard, Mass.—Abe Bander, shoes, sold out to 
Fred Novogrosky. 


Springfield, Mass.—Gekco Co., boots and shoes, 
capital stock increased to $14,700. 

Batesville, Ark.—Jeffrey Bros., shoes, etc., capital 
increased to $50,000. 

Brinkley, Ark.—Goldman Co., shoes, etc., capital 
increased from $20,000 to $30,000. 

Forrest City, Ark.—Brandon Baugh Co., reported 
closing out. 

Dover, Del.—W. A. Jones & Co., Inc:, shoe manu- 
facturers, incorporated; capital stock, $100,000; 
W. A. and E. Jones and Michael Maginnis. 

Chicago, Ill.—Beda! Bros., Inc., increased capital 
stock $2,500. 

Springfield, Ill—People’s Arcade, shoes, etc., in- 
creased authorized capital, $25,000. 

Virden, Ill.—Virden Co-operative Society, shoes, 
etc., capital increased from $5,999 to $25,000. 
Peru, Ind.—G. C. Miller & Sons, shoes, etc., suc- 

ceeded by Miller Bros. 

Worthington, Ind.—Walwer Bros., general store, 
will add dry goods and shoes. 

Arthur, Ia.—Pruyn & Yousling, sold out to Kalin & 
Galinsky. 

Reinbeck, Ia—Reinbeck Community Store, shoes, 
etc., incorporated; capital stock, $10,000; J. W. 
Copley, president; A. J. Terrall, secretary. 

Rodney, Ia.—J. D. Blades, shoes, etc., sold out to 
J. H. Patrick. 

Sloan, Ia.—P. S. Summers, shoes, etc., sold out to 
Salkin Bros. 

Tripoli, Ia.—Schultz Dept. Store Co., sold out to 
Paul Dairs & Garland Bros. 

Drywood, Kan.—C. E. Diss, shoes, etc., sold out 
to C. R. Bixter. 

Sault Ste. Marie, Mich.—B. M. Morris, shoes, etc., 
succeeded by M. & S. Co. 

Deerwood, Minn.—Edward Blomen, shoes, etc., 
sold out to Freeman Bros. 

New London, Minn.—J. T. Hinkel bought Miller 
Bros.’ shoe business. 

Owatonna, Minn.—Matejcek & Ressler Bros., 
shoes, etc., now Ressler Bros. 

Jahreiss & Kalm, shoes, etc., now J. C. Jah- 
reiss. 

Pinewood, Minn.—Pinewood Mercantile Co., shoes, 
etc., increased capital to $25,000. 

Round Prairie, Minn.—Eggers & Dixon, shoes, etc., 
succeeded by L. C. & J. L. Dixon. 

Sherburn, Minn.—F. A. C. Meyers, shoes, etc., 
sold out to Fred Ehlers. 

Hannibal, Mo.—J. R. Currier (Royal Shoe Store), 
sold out to Burack & Treiman. 

Kansas City, Mo.—Jones, Logan, reported de- 
creased capital stock from $300,000 to $200,000. 

Regal, Mo.—J. H. Leakey has bought out business 
of Oscar Penny. 

Breslau, Neb.—L. E. Taylor, shoes, etc., sold out 
to Val Light. 

Colon, Neb.—Ormil & Taylor, shoes, etc., out of 
business. 

Firth, Neb.—S. E. Petz, shoes, etc., sold out to 
John Boeve. 

Hemingford, Neb.—Hemingford Mercantile Co., 
incorporated; capital stock, $100,000. 

Monowi, Neb.—E. C. Mohr Dry Goods Co., sold 
out to Malm & Burke. 

O’ Neill, Neb.—O’Neill Clothing Co. (Kenneth A. 
Pounds, prop.), shoes, etc., selling out. 

Prague, Neb.—Farmers’ Co-operative Co., shoes, 
etc., incorporated; capital stock, $20,000. 

Wilber, Neb.—J. Buising, shoes, etc., sold out to 
W. Herbst. 

Brooklyn, N. Y.—Geo. Baker & Sons, Inc., manu- 
facturers women’s shoes, reported succeeded by 
the C. A. B. Shoe Co. 

Invincible Shoe Co., manufacturers women’s 
shoes, increased capital from $3,000 to $10,000. 


New York City.—Concord Shoe Co., shoe manu- 
facturers, incorporated; capital stock, $200,000; 
G. Balsam, S. Lobovitz and A. M. Porter. 

Jacob Harris, Inc., shoes, etc., incorporated; 
authorized capital, $9,000. 

Nonpareil Shoe Co., shoe: manufacturers, in- 
corporated; authorized capital, $25,000; 

Fein, Joseph C. Mooer and Max Phillips. 

R. & J. Shoe Manufacturing Co., Inc., shoe 
manufacturers, incorporated; capital, $15,000; 
D. Pearlstein, P. and J. Rubin. 

Gussie Jacobs, shoes, etc., out of business. 

Lackawanna, N. Y.—Wicks-Kirsch Co., depart- 
ment store, incorporated; authorized capital, 
$10,000. 

Utica, N. Y.—A. S. & T. Hunter, Inc., authorized 
capital, $200,000. 

Covington, No. Dak.—Covington Mercantile Co., 
shoes, etc., S. B. McClean sold his interest to 
F. C. Spaid. 

Fargo, No. Dak.—Rothrock & Green of Superior, 
Wis., open shoe store here. 

St. Johns (Portland), Ore—Home-Mercantile Co., 
incorporated; capital stock, $8,000; incorporators, 
W. R. Hollenbeck, E. W. Godfrey, J. E. Hall. 

Beitton, So. Dak.—J. J. Mather, shoes, etc., sold 
out to Equity Cash Exchange. 

Nowlin, So. Dak.—Nowlin Mercantile Co., shoes, 
etc., Jarman Bros. have sold their interest to 
F. R. Buck. 

Worthing, So. Dak.—Farmers’ Co-operative Asso- 
ciation, shoes, etc., incorporated; capital stock, 
$25,000; A. T. Husel, Robert Urban and Chas, 
Jacobs, incorporators. 

Yankton, So. Dak.—Farmers’ Union Co., incor- 
porated; authorized capital, $50,000. 

Bristol, Tenn.—Gutman’s, shoes, etc., increased 
authorized capital $25,000. 

Chattanooga, Tenn.—Lipson Ryan Mfg. Co., shoe 
manufacturers, increased capital from $25,000 
to $50,000. 

Morristown, Tenn.—J. P. Goodson Co., shoes, etc., 
increased authorized capital $100,000. 

Canton, Tex.—The Valentines, Inc., shoes, incor- 
porated; capital stock, $10,000; J. P., J. L. and 
R. L. Valentine. 

Dallas, Tex.—Leon Kahn Shoe Co., incorporated; 
capital stock, $100,000; Leon, I. K. and J. L. 
Kahn. 

Jacksonville, Tex.—J. A. Beall & Bros., shoes, etc., 
succeeded by J. D. Williams & Co. 

Kaufman, Tex.—Jos. R. Sillespee & Sons, shoes, 

etc., sold out to Thompson Bros. 

Paris, Tex.—Famous Shoe Store, increased capital 
from $25,000 to $40,000. 

Wieland, Tex.—John Money, shoes, etc., succeeded 
by L. Marbes. 

Monroe, Wash.—C. L. Barlow, shoes, etc., sold 
out to Messrs. Rust, Heifort and Christie. 

Arena, Wis.—J. M. King, store bought by Ed. J. 
Gysin. 

Boltonville, Wis.—C. Klunke, shoes, etc., succeeded 
by L. Marbes. 

Eau Claire, Wis.—Novelty Shop, sold out to H. L. 
Culver. 

Iron River, Wis —Dan Cunning, sold out to W. B. 
Campbell and J. H. Fitzpatrick, now doing busi- 
ness as Iron River Mercantile Co. 

Plymouth, Wis.—Empire Store, shoe stock sold to 
Carl Bunge. 

Random Lake, Wis.—Wetor Bros., shoes, etc., sold 
to Jac. Gessner and F. J. Mulvey. 

Spring Brook, Wis.—Henry Clemon, shoes, etc., 
succeeded by O. F. Johnson. 

Wrightstown, Wis.—Eric Weise, discontinued 
business. 
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tisement for address. When 
to their address, each word of the address must be counted in the 
advertisement and paid for accordingly. Answers to ads. must be sent 


for each insertion. Minimum 
Ads. under this heading will be received 


advertisers desire replies forwarded direct 








SALESMEN WANTED 


SALESMEN WANTED 


HELP WANTED 





HOE SALESMAN WANTED—Who under- 

stands fitting and selling shoes, by high-class 
retail shoe store, in Massachusetts town of 50,000 
people. Excellent chance for promotion for the 
right party. State references, age and experience. 
Address B45, care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 


WANTED—For Scranton District, a salesman 
with established trade to carry as side line, 
a line of women’s Comfort Shoes. Liberal com- 
mission paid. Address B43, care Boot and Shoe 
Recorder, 207 South St., Boston, Mass. 


WORK SHOE SALESMAN—For Milwaukee 
line exclusively work shoes of high grade, 
wide variety and at competing prices. Just one 
state in East, one in North and one in South 
remain open. Want good mixer, persistent, self- 
confident man on straight commission basis. 
Appointment subject to personal interview. State 
qualifications and references in first letter. LUEDKE 
SCHAEFER BUTTLES CO., Milwaukee. 


WANTED—The original _ ROCHESTER line 
of Infants’ First Step TURNS, and short, 
eneny. line of 4 to 8 Spring Heel TURNS is open 
for 10, with the exception of Cincinnati and 
vicinity—for a hustler who is acquainted with 
the best trade—and not loaded down with several 
other lines. A very popular line at popular prices. 
6% sommiogen In writing state references. 

H. FREEL AND, Manufacturer. Established 
1896, F sce soy ms Be 


ANTED—Salesman for line of specialties 

for the shoe trade. Man with road experi- 
_ence preferred. Salary and commission. er- 
ritory Central West or Eastern states. Address 
“Manufacturer,” care Boot and Shoe Recorder, 207 
South St., Boston, Mass. 


WANTED Good men to replace salesmen called 
in the draft for Ohio, Kentucky, Washington, 
Idaho, Oregon, California, Arizona, New Mexico. 
Send full information with answers. Joseph M. 
Herman Shoe Company, Boston, Mass. 


re ae -grade shoe salesmen to carry 
short line of medium-priced women’s 
McKays as a side line, on commission basis, 
territories west of Chicago. Applicant must carry 
a nonconflicting line. Address B28, care Boot and 
Shoe Recorder, 207 South St., Boston, Mass. 
WANTED—SHOE SALESMAN, thorough and 
capable of taking care of ladies’ trade. State 
*56 reference and salary in first letter. Address 
ALK-OVER Boot Shop, Toledo, Ohio, 221 
Summit St. 





WANTED—Saleeman by old, estab- 
lished manufacturer, to carry as 
side line a nationally advertised prod- 
uct, sold to the shoe trade. Must be 
man with established business among 
his trade—one who is accustomed to 
earning several thousand dollars an- 
nually, and presenting a high-grade 
line to his trade in a manner which 
will met a large vol of busi 
The man representing us must be of 
2. hE h» *. sales 


ability, and held in the highest esteem 
by the trade in his territory, with a 
t record which will warrant closest 
nvestigation. A reply will be held 
in strict confidence. Sen tate plainly 
what territory you cover, present line 
handled, and Poco volume of sales. 
We pay 10 per cent commission. Our 
_ = resents the highest | standard 
ality and isa 
poo em 18, care Boot and Shoe Re- 
wonton, | 207 South St., Boston, Mass. 




















Wanted---Salesmen 


to carry as a side line our 
Lightning Dry Cleaner. Can 
be sold in shoe stores, depart- 
ment stores, dry goods stores 
Takes very 


and drug stores. 
little of your time. Pays 10% 
commission. Good proposition 


to right men. LA FRANCE 
MFG. CO., 3525 Reading Rd., 
Cincinnati, Ohio. When an- 
swering give references, also 
territory you travel in. 











SALESWOMEN WANTED 











EXPERIENCED SHOE _ SALES- 
WOMEN ARE WANTED FOR HIGH 
GRADE RETAIL SHOE ESTABLISH- 
MENT IN SAN FRANCISCO, OAK- 
LAND AND LOS ANGELES, 
CALIFORNIA. EXCEPTIONAL OP- 
PORTUNITIES FOR FIRST-CLASS 
SALESWOMEN. GOOD SALARIES. 


WRITE AT ONCE. ROSENTHAL’S, 


INC., 151-163 POST STREET, SAN 
FRANCISCO. 














POSITION WANTED 


POSITION WANTED—By man over draft 
age with twenty years’ experience in the 
wholesale and manufacturing shoe business. Can 
qualify as sales-manager, office manager and 
buyer. Sober, industrious and reliable. West or 
Middle West preferred. Address B40, care Boot 
and Shoe Recorder, 207 South St., Boston, Mass. 











GHOE SALESMAN now employed wishes p position 
as salesman, window trimmer and card writer. 
Eight years’ experience as manager of large shoe 
store. Address B44, care Boot and Shoe Recorder, 
207 South St., Boston, Mass. 








HELP WANTED 





PHILADELPHIA SHOE MANUFACTURER 
wants a good man for manager of their stock 
department, prefer one who knows the trade. 
Address B46, care Boot and Shoe Recorder, 207 
South, St., Boston, Mass. 





WANTED 
A Sales Manager 


A large middle western rubber 
goods manufacturing company 
producing fibre soles that have been 
thoroughly tested and proved from 
every standpoint, desires to hear 
from men with merchandising 
experience in the shoe manufactur- 
ing field. 


We want a man who is big 
enough to take entire charge of the 
sales of this sole and will back him 
and encourage him to the limit. 


We are not expecting sensa- 
tional performance right off the 
reel, but prefer a man who knows 
how to increase sales from the 
start by steady, healthy methods. 


The man who makes good on 
this job has a future that we will 
make as attractive as he could 
wish, Applications should be made 
in as complete detail as possible 
to B-34 c. o. B. & S. Recorder, 
207 South St., Boston, Mass. 














LINE WANTED 


OUNG MAN, eight years’ road experience, 

would connect with house where character 
and ability are appreciated. Address B42, care 
Boot ond, Shoe Recorder, 189 West Madison St., 
Chicago, Ill 


ALESMAN—Formerly “connected with large 

New York jobber and manufacturer, would 
like to connect with line for Greater New York 
and vicinity. Address K74, care Boot and Shoe 
Recorder, 127 Duane St., New York City. 


ATTENTION, SHOE MANUFACTURERS— 
Experienced shoe man wants strong line for 
State of Florida. Medium priced. Address “Jack,” 
22 Sanchez St., Ocala, Fla. 


SUCCESSFUL TRAVELING MAN would like 

good line of ladies’ or men’s shoes—New York 

state preferred—good references. Address B39, 

cose Boot and Shoe Recorder, 207 South St., Boston, 
ass. 


NOTICE—Shoe manufacturers: Owing to up- 
heaval in manufacturing, experienced, ac- 
quainted salesman desires new connection with 
high-grade line of shoes (no men’s) for large retail 
or jobbing trade. West of Denver territory. 
Only reliable, responsible, dependable, live houses 
considered. Address B29, care Boot and Shoe 
Recorder, 207 South St., Bosten, Mass. 
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FOR RENT 


BOOT AND SHOE RECORDER 


WANTED TO PURCHASE 


MISCELLANEOUS 





FOR RENT—Chicago sample and stock rooms 
in the shoe centre, Lees Bldg. Simon B. Wax, 
Lees Bldg., Chicago. 


SPACE TO RENT 


FOR 
High-Grade Ladies’ Shoe Dept. 


On the main floor in a most successful, long 
established, ladies’ specialty store, located on 
Boston’s busiest street. Only high-grade, re- 
liable and successful firms will be entertained. 
A splendid opportunity. Address B38, Boot 
and Shoe Recorder, 207 South St., Boston. 

















FOR SALE 


GHOE STORE FOR SALE—Centrally located 
second floor shoe shop in one of Ohio’s very 
best munition industrial cities of 75,000. Store 
is well equipped. Rent reasonable and stock clean. 
ust be sold at once for very good reasons. Great 
opportunity for live man. Store can be operated 
at very low overhead. Address B41, care Boot 
and Shoe Recorder, 207 South St., Boston, Mass. 











WANTED TO PURCHASE 


WANTED 


General stock of shoes—will pay 
cash. Address C. DENECKE, Inc., 
Cedar Rapids, Ia. 


CASH PAID 


for shoe stores or surplus stocks of shoes 
or for other merchandise. Leases taken 
over. We will send a representative to 
‘investigate and make offer upon request. 


Max Kalter Mercantile Co. 
100-102-104 Grand St. New York City 
Phone Spring 94138 




















We buy quick and pay highest cash price 
for retail and wholesale stocks of shoes or 
any merchandise. 

Quantity no object. 

For 80 years our specialty. 

Bank and mercantile reference. 


BROOKLYN PURCHASING SYNDICATE 
FRANK WALKER, Proprietor 
610 Broadway, Brooklyn 
*Phone, 2328 Williamsburg 
































Highest Cash Prices Paid 


for entire shoe stocks. We also 
buy your surplus or slow sellers. 
Quantities no object. Retail or 
wholesale. Short term leases 
taken off your hands. 
ire or Phone us 
Correspondence Confidential 
tablished 1890 


GLAUBERG & CO. 
4cl Broadway, New York 


Phone 2438 Franklin 
We also purchase clothing, 
hats, furnishing goods, etc. 











Cy) 


: We Buy for Cash 


Manufacturers’, Jobbers’ and 
Retailers’ Surplus Stocks, Jobs, 
Closeouts 









NO QUANTITY TOO LARGE 
We also purchase entire stocks 
from retailers or manufactur- 
ers. Send us particulars of 
what you have for sale. 

Short Term Leases Taken 
We pay Highest Cash Value 


VAN PRAAG & CO. 


Shoe Dept., Martin Posner, Manager 


537 Broadway, New York, N. Y. 
Telephone 2248-2249 Spring 










































100,000 
Milbradt 
Ladders 


Now in Use 


Milbradt Rolling 
Step Ladders are be- 
ing used throughout 
the country. They 
are real time and 
money savers and 
are noiseless. 
Shipped subject to 
approval and satis- 
faction guaranteed. 
Write for catalog show- 
ing Milbradt dders 
suited for every kind of 
shelving. 


Milbradt Mfg. 

Company 

2410 N. 10th Street 
St. Louis, Mo. 





ercantile Lines 
and J pl u 

Department Stores, Shoe and Drug 
Stores, Dry Goods and Groceries, 
ereboucs nd tock Room of ny Kind: se 


any 
























ERS & BRO. 


MP HAY TOOLWORKS 













ORKO Wooden Soled Shoes 


for all rougu, wet work. A-1 
quality. Soles shaped to fit feet. 
Curve makes walking or. Lighter. 
Great for garden wear. Splendid trade 
builders and big money makers. 
slippers. Write for alers’ Prices. 
WORKO MFG. CO., 
Racine, Wis., Dept. 200 


r 








Metal Shoe Fitting Stools 
And Floor 


Mirrors 





No. 141 


—Wre tor, The Chicago 
“Pres - Wire Chair Co. 


621 N. LA SALLE STREET, 
CHICAGO, ILLINOIS 








Bicycle 
STEP 
LADDERS 


are made 
in many 
styles and 
to fit all 
kinds of 


shelving 

Send for catalog 
giving de- 
scription and 


The Bicycle 
Step Ladder 


Company 
67 Randolph St. 
Chicago - - Ill. 








Wanted at Once 
for Department Store 
for Cash 


Manufacturers’, Retailers’, or Sur-. 
plus Stocks of 


SHOES 


No Quantity Too Large. Short 
Leases Taken 


GLOBE MDSE. CO. 
Indianapolis, Ind. 


New York Office 
23 Lispenard St., New York City 
Merchandise of All Kinds Purchased 











No matter what policy you may pursue 
in selling to the shoe trade, nevertheless, 
you need the “BOOT AND SHOE 
RECORDER” all the time. 























BOOT AND SHOE RECORDER 


THE RECORDER CREED: 


Getting More Shoes Sold Right; not only “more” but Ry nd sold for the right purpose, to the right 
wearer, in the right fitting, for the right rice, at the ri 
shoe merchants. The chief purpose of the 
basic problem upon which de 
leather; their production and 


Annual subscription in United States, $3.50; per copy, 25 cents. Canadian, $5.00. Foreign, $7.50 
Member of Associated Business Papers, Inc. Member of the Root BP Newspaper Ass’n Member of Audit Bureau of Circulations 


Each issue copyrighted by the Boot and Shoe Recorder Publishing Co. 
Entered at the Post Office, Boston, Mass., as second-class matter 


ISSUED EVERY SATURDAY AT 207 SOUTH STREET, BOSTON, MASS., U.S.A. 


ht profit. This is the great roblem of the retail 
“Boot and Shoe Recorder” is to help solve it; for this is the 

ends the progress of the entire allied industries relating to shoes and 
listribution 











WHERE TO BUY 





Carvey 


BOOTS AND SHOES 


Athletic Shoe Co., Chicago............eee0s 
Bancroft-Walker Co., Haverhill, Mass....... 15 
Bass, Geo. H., & Co., Wilton, Me........... 42 
Bates, A. J., Co., Webster, Mass............ 60 
Bluestein Bros., Boston. ......csccccccscces 63 
Bradley & Metcalf Co., Milwaukee, Wis..... 40 
Carter, J. W., & Co., Nashville, Tenn., and 
COON, Os dc bc ccenacecccacensunssenese 59 
Chippewa Shoe Co., Chippewa Falls, Wis.... 13 
Churchill & Alden Co., Brockton, Mass. .4th Cover 
Cotter Shoe Co., Lynn, Mass............+.- 62 
Cushman, W. C. & Co., Boston ..........00. 62 
Dalton Co., Brockton, Mass.........cessee. 2 
Dodge, N. D., Shoe Co., Newburyport, Mass. 71 
E-Z Walk Mfg. Co., New York Se 50 
Fox, Inc., Chas. K., Haverhill, Mass........ 1 
Fried man-Shelby Co., St. Louis, Mo.....3d Cover 
Ginzberg-Gordon, A. 'H, Co., Inc., New York 
Gc cacends (ccc etvcistvaqnenesecsscaas 6 





Glover, Daniel & Son, Salem, Mass. .. 
Green, Daniei, Felt Shoe Co., Boston... 


Harney Shoe Co., P. J., Lynn, MNS 64 saachs 17-62 
Helming-McKenzie, Cincinnati, Ohio........ 1l 
Holmes, W. T., Co., Philadelphia........... 15 
Husk, Harry M., Shoe Co., ee eee 74 
Ideal Vogue Shoe Co., Haverhill, Mass...... 63 


Johnston & Murphy, New York City........ 
Keith, The Preston B., Shoe Co., Brockton, 
Th. <; este cnhehsSenietinhen Obhwoemase 


King, Inc., Mrs. A. R., Philadelphia..... 2d Cover 
Kleine, Henry, & Co., CUGEG: «6065665000 63-70 
Knipe Bros., Ward Hill, Mass.............. 64 
UES. Di. Minn Gig SOO: boc vseccceceses 70 
Krohn- Fechheimer Co., Cincinnati, Ohio..... 8-9 
Lane Bros. Co., I ee a ies cu 62 
Lilly, Henry, Co., New York City.......... 64 
Lindner Shoe Oi, CONES Fan. ccciccceaas 51 
Malbon Shoe oo. Haverhill, Mass.......... 13 
Marshall Co., Brockton, Mass........ 48 
Mayer, F. > & Shoe Co., Milwaukee, Wis. 40 
McElroy- Sloan Co., Louis, SP 38 
Menzies Shoe Co., Faw mg Sea 40 
Monitor Shoe Co., New York City.......... 63 
Nettleton, A. E., Co., Syracuse, N. Y....... 64 
Nu Baby Shoe Co., FE. Lynn, Mass. weamee ae 
Nunn & Bush Shoe Co., Milw aukee, ‘Wis.... 40 
Ogden Shoe Company, Milwaukee, Wis hewictee 40 
Paff Shoe Co., Alexandria, Va.............. 63 
Powell & Campbell, New York City......... 15 
Regal Shoe Co., Boston...................52-53 


Rhein Shoe Co., St. Louis, Mo 
Rice & Hutchins, Inc., Boston. 
Sargent Co., D., Salem, Mass. J 
ee ry er ee 
Smith, Wm. Sumner, Chicago.............. 





Solo Shoe Co., New York City............. 5 
Standard Felt Co., West ambos. Riv ndes 15 
Stetson Shoe Co., So. Weymouth, Mass... 64 
Stone, K. M., Importing Co., New York City 44 
Stylo Shoe Co. L ome, RRR: 63 
Tober-Saifer Sikce oi St. Louis, Mo........ 62 
pee ORF 62 
United States Rubber Co., New York City. 46 
Victor Shoe Co., om, DMN ca cciccesrens 45 
Vinsonhaler Shoe Co., Louis, Mo........ 62 


Weimer-Wright & W ni Co., Philadelphia... 72 
Weyenberg Shoe Mfg. Co., Mil waukee, Wis.. 40 


Worko Mfg. Co., Racine, . aa niacipa Rete 79 
LEATHER AND OTHER MATERIALS 
Agoos, S. L., Tanning Co., Boston.......... 65 
American Sheep Pelt Co., Chicago.......... 13 
Beggs & Cobb Co., Inc., Boston 65 
Creese & Cook Co., Boston.......... ‘asd ae 





Farnsworth, Hoyt Co., Boston 





Gallun & Sons, A. F., Milwaukee, Wis...... 10 

ub Gore, Boston and New York........... 65 
Hunt-Rankin Leather Co., Boston.......... 65 
oe FSO ea rere 65 
Levor, G., & Co., Inc., Gloversville, N. Y.... 12 


Pfister & Vogel Leather Co., Milwaukee, Wis. 40 

Standard Kid Mfg. Co., DiMA ss So occas 3-65 

Schmidt, Carl E., & Co., Inc., Detroit, — ~~. 
6a- 


Trostel, Albert, & Sons Co., Milwaukee, Wis, .40-41 
FINDINGS AND SHOE STORE SUPPLIES 


Adler-Jones & Co., Chicago...........++00+ 54 
B-H-K Mfg. Co., inc. , New York City...... 67 
Bicycle Step Ladder Co., Chicago.........-. 79 
Chicago Wire Chair Co., Chicago........... 79 
Dudley, T. D., Co., Haverhill, oo saci dhereice 67 
Emery & Beers Co. » Inc., New York City 4 
Goodyear Tire & Rubber Co., Akron, Ohio. "34-43 
Gordon Mfg. Co., Providence, R. I........-- 67 
J. & B. Sales Co., Worcester, ape 


67 
Laing, Harrar & Chamberlin Co., Philadelphia 13 
Lincoln Co., The, St. Louis, M 38 





Locke, H. E., & Co., Boston 55 
Lyons & Co., ” Hugh, ’ Lansing, Mich. 38 
mage Mfg. Gac B BO, Be occ ccccns 79 
Mill wos . A., Treeing Machine Co. ., Brockton, 

aioe, F. E., & Bro., Ashland, Ohio........ 79 
Narrow Fabric Co., The, Reading, Pa....... 13 
Nathan Novelty Mfg. Co., New York pe 13 
National Cash Register Co., Dayton, Ohio.. 6 
Streit, C. F., Mfg. Co., Cincinnati, CRD. 5.0.0 54 


United States Rubber Co., New York City 
Front Cover 
Whischer, F.. W., Ca., Bastet.c ss. cccccccse 48 


MACHINERY, LASTS, MFRS.’ SUPPLIES, 
D RESSINGS, ETC. 


ee Polish Mfg. Co., Inc., New York 


_\ SEPTATE ETEEETTLTET TTL ECL 
Elias Berlow, New York City.............. 13 
Griffin Mfg. Sa., nL) Serres 49-64 

adium Dye €4., Kansas City, Mo......... 15 
Rogers Fibre Co., Boston..........cceeeeee 75 
United Fast Color Eyelet Co., Boston....... 58 
United Shoe Repairing Machine Co......... 14 


Whittemore Bros. Corp., Cambridge, Mass... 54 


MISCELLANEOUS 


Atlantic Printing Co., Boston.............. 66 
Brooklyn Purchasing Syndicate, Brooklyn, 
[te RAIS a ae ease CaaS CED 79 
Calderwood & NN as 66k nc a's dah oa 67 
Credit Clearing House, New York City...... 42 
Eaton, James Kent, Boston................ 66 
Fitchburg Mutual Fire Insurance Co., Fitch- 
OO RE Sr reer ere Se 15 
Glauberg & Co., New York City............ 79 
Globe Merchandise Co., Indianapolis, Ind... 79 
Grieco, C., Commercial Art Co., Chicago.... 66 
Harvard Engraving Co., Boston............ 66 
Hooper Printing Co., Boston............... 66 
I EIN, 6 ons nace ok sacabuaad 42 
Hotel Martinique, New York City.......... 15 
Journal Engraving Co., Boston............. 66 
Kalter Merc. Co., Max, New York City..... 79 
PRE re OO re eye 66 
Merchants’ Business Building Service, New 
rere rer at cee At 


Mocrison. Hotel, Chicago. . ...o.0cccccscseese 39 
New York Purchasing Corp., New York City. 79 
Tolman-Print, Brockton, Mass.............. 66 
a «aR Electrotype Foundry, Cambridge, 

EEE ORIEL OL EE ERPS 


Van Praag Co., New York City............ 79 
Zoccola Co., Inc., The, Boston.............. 67 
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PUBLISHERS’ NOTICE 


SUBSCRIPTION—The subscription price of the 
Boot and Shoe Recorder is $3.50 a year in 
advance, which includes postage in the United 
States, Cuba, Hawaiian Islands, Philippine 
Islands and Mexico. The price for Canada 
is $5.00 a year, including postage. 

FOREIGN SUBSCRIPTION—The price to all 
foreign countries except the above is $7.50 

| per year, including postage. 
All subscriptions are payable in advance. 

ADVERTISING RATES—Card of _ Advertising 
rates furnished on application. For rates for 
Wants, for Sales, etc., see Want Page. 
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No. 1684 


any Russia Calf 














This handsome style is made with top 
of Lawrence’s Castor Grey Nubuck 
and vamp of Hunt-Rankin’s Mahog- 
Dycasars Gia rao $6.25 





Any store may be proud 
to sell the above shown 
boot. 


It’s sufficient to say that 
it’s just as good as it 
looks. 


Typical of Parker-H olmes 
Values for Fall and Winter 


We show this style as 
typical of the many good 
things we have prepared 
for our customers the 
coming season. 


**Better than Ever’ is the 


word in both merchandise 
and service. 


Parker-Holmes & Company 


Boston, Massachusetts 


“The House That Helps”’ 
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Prepare for the Biggest White Season in History 


White Sea Island Boots, Oxfords and Pumps 


sPRING 1919 SUMMER 


TO RETAIL AT 


$3.00 and $3.50. 





Made by Our Special Process McKay 
WHITE NEOLIN SOLE 


Style, Character, Fit, Wear maintained. 
All Styles, Lasts, Patterns, Heels 





DON’T BUY YOUR 


WHITE SHOES 


until you have fully investigated 
our popular-priced line. Hun- 








dreds of satisfed customers the 





past season is a guarantee of the 
stability of the line. 


BEING A SEWED SHOE 


they have style and character not 
possessed by many lines at similar 
prices. We will gladly sell you sam- 
ple pair or be pleased to have our 
salesman call on you in due time. 




















THE RILEY SHOE MANUFACTURING CO. 
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COLUMBUS,” OHIO 


























Se td Sc tn da Lert 


Aug. 24, 1918 


- BOOT AND SHOE RECORDER 














STANDARD 
PATENT | 


GUARANTEED SELECTIONS 





Kid Leather that Lives 
Up to Its Name 


STANDARD 


We want you to look for the best In these days when the use of 
results if you’re using STANDARD standardized materials is more 
KID whether as a manufacturer or necessary than ever, it behooves 
a retailer. every maker 


For we have al- and seller of 


ways made 


STAN DARD 


TANDARDKID 


TRUE TO ITS NAME 


shoes to select 
and specify 
ST A NDARD- 


KID according 
to the highest 
standards, selecting it carefully 
in both raw state and finished 
product—dyeing it clear through 
with pure Aniline Dyes—never cov- 
ering it with a “doped” finish. 


‘SITS STANDARDIZED. 


IZED leathers. 


If it’s kid shoes you’re making or 
ordering, especially colored kid— 
you’ll be safe in specifying 
STANDARD KID. 


Standard Kid Mfg. Co. 


MANUFACTURERS OF 
Black, Colored and Patent Glazed Kid 


207 South Street aM 


Boston, Mass., U. S. A. 


Factories at Wilmington, Del. 


























Chas. A. Brady, F. W. Bailey 
Rochester, N. Y. Co., 
Geo. A. McGaw, St. Louis, 
Chicago, II. Mo. 











RD 




















When a White Shoe comes into 
your Store — get down a Case of 


The WHITE CLEANER 


for “Blanco” and White Shoes are 
inseparables; and their friendship 
outwears the Shoes. 





“*Blanco’ keeps White Shoes White” 


It satisfies your customers because it does 
its work so well. They want “Blanco” and 
only “Blanco” as long as they have a white 
shoe to put it on. 


It Whitens; it Cleans; it Preserves. Easy 
to use and always ready for use. Applied 
in a moment. No trouble, no “ messiness.” 
Clean and Handy. 


You don’t have to stock “Blanco,” 
‘ou just sell it —or rather, it sells itself ! 
Blanco’ means good profits and quick profits. 


Ask your Jobber for Supplies. 


Manufactured by 


PH PICKERING & SONS, LTD. 
SHEFFIELD, England. 
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— .. IDEAL SOLE FOR SMART SUMMER WEAR— | 


FOR DRESS, FOR STREET, FOR SPORT 


GEORGE C. VAUGHAN 


Tanneries at Peabody, Massachusetts 


IVORY SOLES—IVORY WELTING 


Greatly Increased Capacity. Prompt Deliveries 
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PATENT 


aramoun 


The Patent Leather 


I ici ise is snasiann i 
‘ 








of 
Superlative Quality 


UR high standards always maintained in the 
manufacture of PATENT PARAMOUNT 
make it the safest patent leather for the dealer 


[Seausvain 


SIDE LEATHERS 


Fine Shoemaking 
Possibilities 


ADE in the shades recommended by the 

Government, BEAUGRAIN Side Leathers 
afford most interesting possibilities for fine shoe- 
making. Specify it and be repaid. 








Thayer-Foss Co. 


Boston, Massachusetts 
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MacDonald & Kiley 
Super- Fitting Lasts 





This One Lenox 


STOCK NO. 700 


Men’s Gun Metal Bal, Lenox Last, Single Sole, Leather Counters, Full 
Size Tongues Fleece Lined, Light Tan Leather Top Facing. In Stock, 
A, B, C, and D Widths. Price $4.50 less 5 per cent. 


Try —Carter’s Co-Operation 


J. W. CARTER CHICAGO COMPANY 
CHICAGO, ILL. 








ARMAND L. LABRIE, JR., 
Fall River, Mass. 


“T am greatly indebted to your school 
for the success I am obtaining in reliev- 
ing foot trouble by applying and fitting 
Dr. Scholl’s Foot Comfort Appliances 
and Remedies through the training I 
received from your course.” 


L. R. LOECKE, 
Fullerton, Neb. 


“It certainly is a pleasure to hear 
people tell me of the comfort I have 
given them. People for 50 miles around 
here have come to me to examine their 
feet, and I sell nine out of ten Dr. 
Scholl’s Appliances. 


ARTHUR W. HARTUNG, 
Ludington, Mich. 


“IT am very well pleased with Prac- 
tipedics. I have had very good success. 
During the short period since I have 
graduated I have sold over 40 pairs of 
Dr. Scholl's arch supports.” 


J. W. SIMPSON, 
Franklin, Ind. 


“I have greatly enjoyed your special 
course, and I wouldn’t take a great 
deal of money for the knowledge I have 
gained. It simply shows me how ig- 
norant I have been. I am already 
more than paid.” 


R. S. STUTZMAN, 
Peoria, Ill. 


“It seems more of a pleasure than 
work. I can hardly see how any per- 
son can be without some kind of a sup- 
port. People, at first skeptical, later 
on would not do without them.” 


W. E. SHANNON, 
Wakefield, R. 1. 


“I consider the course surprisingly 
fine. Would not trade what I got out 
of it for anything. Have gotten good 
results. Is building up our general 


business.” 


WILSON LASHLEY, 
Danville, Ill. 


“*Young man, do you know all you 
told me was true; in fact, you ex- 
plained it better than I could.” (He was 
a Doctor.) He was surprised to find a 
shoe salesman who knew more about 
eet than most M. D.’s.” 


J. S. BILK, 
Philadelphia, Pa. 


“During my 17 years’ selling experi- 
ence and as manager of several very 
large stores I have won many prizes 
and broken many records. I have sold 
as many as 50 pairs of Dr. Scholl’s 
arches per week.” 
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Efficient,s* Valuable 





e ie 
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Employers-Then Profit by Their Example 


Education and enlightenment have brought about a greater demand for 
efficiency than ever before in the world’s history. An efficient man 
is one who can do things quicker, better and more satisfactorily than 
another man not specially trained. An efficient man is a better 
business man or a more valuable employee for in either instance it 
means greater earning capacity. 





Practipedics is the recognized, standard efficiency course of training for the shoe 
dealer and his salespeople. It is .his school—his training—his teacher. That 
Practipedics is revolutionizing the METHOD of selling FOOT COMFORT is sub- 
stantiated by the thousands of men and women now dispensing this class of Foot 
Comfort Service. 


For the new or “green” clerk, Practipedics is invaluable. Men and women can get 
more real knowledge and training from it in a few weeks than by years of “picking it 
up” in the store. ‘Breaking in” new help costs time, money and loss of valued 
trade. 


Every dealer should study Practipedics himself and insist that every salesperson in his 
employ also master it with him. The subject of “Shoe Fitting” is immensely valuable 
to both old and new clerks. 


We have made arrangements with the American School of Practipedics whereby a 
limited number of scholarships can be placed in worthy hands. Send in the Free 
Coupon today. 


Decide now to rise in your business by being a genuine, bona fide Foot Expert. 


Mail This Free Coupon Today 


EDUCATIONAL DEPARTMENT, 
The Scholl Mfg. Co., 213 W. Schiller St., Chicago, III. 









Gentlemen: 
Without cost or obligation on my part, I hereby make application for a Free Scholarship in The American School of Practipedics. 
If granted, I promise to be a diligent student and complete it at the earliest convenient date. 


Will Do It 
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DOUBLE SERVICE SHOES 
For Children 
With Textan 
DOUBLE SERVICE 
Toe and Heel 





v4, 


COTM 
ANNU 


Imitation ti 
toe and heel. 


flexibility, dura 


big selling help. 


19th and Brown Sts. 








° 














HE line of children’s footwear that you can present 
to customers on the basis that they are the most 
efficient character of children’s shoes ever put on 
the market. 
Goodyear welt—black and tan Textan Spring Heel Soles— 


soft box toe unlined—Textan Double Service 


The very tip bes of modern shoemaking, combining comfort, 
ility and scientifically correct shaping. 


The styles too are correct for big sales. The Textan Double 
Service heel and toe soling is the principle detail—and a 


Mrs. A. R. KING, Inc. 


PHILADELPHIA, PA. 
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HAT has made the sun an 
accepted fact but its regular 
day-in-and-day-out performance? 


“Onyx” @§ Hosiery 


in just the same manner has been a day-in- 
and-day-out renderer of value to the world. 


No other hosiery has such a world-wide repu- 
tation, backed by standards that will always 
be kept the highest possible. 


Can your store afford to try to make any 
other produce ‘*Onyx’’ results? 


Emery & Beers Company, Inc. 


Sole Owners of ‘“‘Onyz’’ Hosiery 
BROADWAY AT 24th STREET 


NEW YORK 


PHILADELPHIA OFFICE BOSTON OFFICE CHICAGO OFFICE 
1033 Chestnut Street 31 Bedford Street The Lytton Bldg. 
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ACTUALLY WASHABLE 


oa ed Oe Ol OR ee 


THE WHITEST WHITE | 


LEVOR GRAIN KID 


MADE OF CABRETTA SHINS 


me 1 a el 
ASK YOUR NEIGHBORS 


G.LEVOR & CO..1Nc. 


MANUFACTURERS 


GLOVERSVILLE, N.Y. 
NEW YORK: 88-90 GOLD ST. 


ST. LOUIS: LEATHER EXCHANGE BLDG. BOSTON: 145 SOUTH ST. 
JOHNSON, STEPHENS & PATTON LEATHER CO. THE G.LEVOR COMPANY 
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Buyers’ Easy Reference Directory 











Oxfords and een in All perro 


LEADING STYLES 
AT RIGHT PRICES 













17-8 Heel 


13-8 Heel 
Aluminum Plate 


Aluminum Plate 
Our factory is in shape to take care 
of your orders. Ask for prices. 


MALBON SHOE CO. ™wasz* 


Boston Office --- 113 Lincoln Street 
iii iii 


LLL iii iii 
Finesunovccnuaueususcuscaveuensocccavavaveveusnsane™ 


f 


sp sonenseonsesocenessonsssessnessnesnnsssnsssssonsesnsoonsscnssnssssseennee 
Our Motto— 
Children’s Shoes of 
Quality 





In-Stock 
Welt Scuffers 
5-8 8-11. 


Patent or 
Gun Metal 














Prices on request 


Kalt-Zimmers Mfg. Co. 
MILWAUKEE, WIS. 


i rade Mark Copyrighted 
ATI L TH i i 


| rrr: ape 


Coburn 
Trolley Ladders 


are simple, efficient, inexpen- 
sive, saving time in sales effort. 
Get estimates—send us a rough 
sketch of your store interior, 
showing shelves to be reached 
and let us tell you the cost. 


Catalogue on request. 


Coburn Trolley Track Mfg. Co. 
HOLYOKE, MASS. 








JUCUOEOCOGCOROGODOCCRROROGOGOROOROGCGRORORCRCROCORCRCOCRRCReRcROROEOCEG 


Original 
Chippewa 
Shoes 


Snappy Lasts 
Black and Chocolate 
In Stock 
Case Lots. All Sizes 





650S—6-inch oak so 
Goodyear Woe’ $4. 75 


ORDER A CASE TODAY 


= CHIPPEWA SHOE MFG. CO. Fitisiwis. 3 














CAUEORODEGHOUOUOGCGUUEOROUOGEGHGEOEOOCGECOGCOUOGEOOGEORCOROOUUOUOOUOEOCOUELS 


ELIAS BERLOW 


New York Selling Agent 


Tweedie ‘‘Hylo’’ Boot Tops 


118 West Broadway 
New York 


CUUUUROCCQUCUCERCGGUUEREOORORUURCORUUUEREOOCRUREE RS 
iii iiit 





FT 
BUCO U COOOL O ELL C ELL OLL LL LL LLL bbb bbb 


BAREFOOT SANDALS 


AND 

PLAY SHOES 
We can make immediate shipments 
of some very desirable numbers. 


Write us for details, or tell us your 
needs. 


Laing, Harrar & Chamberlin 


+ 43 N. Third Street Philadelphia 





WRITE FOR DETAILS 
Of Our 
10-DAY FREE TRIAL 


For Your Customers 








NATHAN 


Combination Adjustable 
FOOT ARCH 
(Patd.) 
Flexible, Cushioned, No-Metal. 
Our Introductory Offer to You. mn 


NATHAN ANKLET SUPPORT CO., * Fo=¢e st.,8.¥. 6. 





Absolutely Fireproof 


Hotel Chelsea 


West Twenty-third St., at Seventh Avenue 
EW YORK CITY 


YO 
500 ROOMS EUROPEAN PLAN 400 BATHS 
Room with adjoining bath, $1.00 and $1.50 
omy = with private bath, $2.00 
Suites lor, bedroom and bath, $3. 00 and upward 
Club we hy 25c up. S Luncheon, 50c up. 
Table d’Hote Dinner, 75c up. Cafe attached 
To Reach Hotel Chelsea 
From Pennsylvania ee Seventh Avenue car south to 
Twenty-third Stree 
Grand Central, Fourth Eeenee car south to Twenty-third 


Street. 

Lackawanna Erie, Reading, Baltimore & Ohio, Jersey 
Central and Lehigh Valley R. R. Stations, take Twenty- 
third Street crosstown car east to Hotel Chelsea. 

Principal oo Rey 3 foot West Twenty-third Street, 
take Twen ird Street crosstown car. 

WRITE FoR “COLORED MAP OF NEW YORK 

















T oo BROWN LEATHER | 
| BOOTS wnSHOES | 


TAN. VICI KID 


POSITIVELY ) 
OIL } 


BLENDE 

MAKE THE Sworn? 

SAME TIME RETA 
lel as 2p lemeler tana s. 


GRIFFIN MFG. Co, 


New voRK usa 


LOTION CREAM in 
light tan and dark brown, 
black and white. Softens, 
polishes and cleans high 
grade tan and brown and 
black leather boots and 
shoes. It is useful for 
puttees, too. 8 oz. (25- 
cent size) $20.00 


gross, 
$1.75 per dozen. Half 
pint 30 cents each, $3.00 


per dozen. Pint 50 cents, 
quart 90 cents, half gal- 
lon $1.60 and_ gallon 
$3.00. 


EL ZZ “7 M2 





















SOFTENS THE LEATHER 
AFTER THE RAIN 
GRIFFIN MFG..CO. 


69 MURRAY Sf. 
NEW YORK,US.A 
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THEY 


CLEANERS 
DRESSINGS 


FOR 


PRESENT-DAY 
SHOES 


OF COURSE 


ad 
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(WHITE CLEANER 











ARE 





YACHTING,T ENNIS AND NAFPV t EAIHER SHOES. 
DOES NOT COVERTHE DIRT OVER, SUT CLEANS. 


RIFFIN WH 
S GRIF FIN 





CLEANS AND WHITENS EQUAL TON 


GUARANTEED NOT TO STIFFENOR 
HARDEN THE LEATHER OR CANVAS. 


FOR WHITE OULL KIO 
(MENO 
E KIDINE 


G.cO, 


69 MURRAY ST. 
N.Y. CITY U.S.A. 























GRIFFIN 


SEASONABLE, 


SALABLE AND PROFITABLE— 


BUCK WHITE 
CLEANER 


A thorough white 

buckskin and can- 

vas cleaner, not a 

whitewash. Will 

renovate equal to ? 
new. 15c size $1.20 

dozen, $13.80 

gross, size 

$1.80 dozen, $20.50 

gross. 25c size in 
neck box. 





AND—THEY ARE SURE TO PLEASE YOUR 


CUSTOMERS. 


and pliable, and is not 
inflammable. Supplied in 
two sizes. Small (15-cent 
size) $13.80 per gross, 
$1.20 per dozen; large 
(25-cent size) $21.00 per 
gross, $1.80 per dozen. 
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Buyers’ Easy Reference Directory 


Bist Ant Mos 


- A Black Beauty 


IN STOCK 


Ladies’ Black Kid, Full 
Foxed Imit. Straight 
Tip, with center perfo- 
ration, French Leather 
Heel, Goodyear Welt. 


A to E, 2% to 8. 
$5.25 






Style 
5092 





122-124 Duane * 
New York, N. Y 
TURGGGEGE 


reece ty 


‘MIRRORS 
= That Are Practical 


i 
3 








ir 


*) 
7) 
a 
® 
= 
i) 
7) 
> 
= 
= 
a} 
$9 
© 
<. 
< 
® 


Streit furniture satisfies 
the most critical. Send 
for illustrated catalog. 


C. F. Streit Mfg. Co. 
1047 Kenner Street 
= Cincinnati Ohio 











PTT 
ESTABLISHED 1884 


Everything in 
Wood Heels 


Our experience and time at your service 


BEST WORKMANSHIP 
PROMPT DELIVERIES 


A. R. WADE & CO. 


HAVERHILL, MASS. 











Wood Block Factory, Newton Junction, N. H. 
ATU 


Standard Ty 
fine felt = 
a7 





oe Samples 
*~ submitted upon 
request. Ask 


boy ae OF- ha-01e) 


fa ndard Felt Company 


WestAlhambra Californt 
New York, Chicago. San Francisco 


ITT 





THE RADIUM DYE COMPANY, INC. 
Kansas City, Mo. 


RADIUM 
WHITE 


H\| Does not cover up but 
4\| removes grease and 
H|| dirt from white leather 
Hii) shoes and gloves. 
~||2| Leaves them soft and 

whiter with each clean- 
ing, and good as new. 













St. Imt. Tip, B to D. 


Early Fall Boot 


No. 15620 
Gun Calf Lace, Goodyear 
Welt, Stitched Edge, 9-inch 


IN STOCK 
Price $4.50 


W.T. HOLMES CoO. 
15 No. 4th St. 
PHILADELPHIA 


TODQQUUUEEOQGUREESOUUREEEOCQOOOUREOROQUREERGRRREORRED 











IN STOCK 


Sae6....cce0d $1.60 
8% toll..... 1.90 
11% to2..... 2.15 
Style 590 
Tan Lotus 
Style 592 
un Metal 





NEW YORK: 


3{ Fox Button Boot 
Keller Rhodes Sole 






100 Reade St. 

















Bancroft Walker ny 
Famous fo 





flor CLEAN pedst? 
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18-FT. GOODYEAR SHOE REPAIR OUTFIT 


OVER 


$300,000,000 


A YEAR 





is said to be the volume of the shoe repairing 
business of the United States. 


ARE YOU GETTING YOUR SHARE OF IT? 


If not, let us talk over with you the possibil- 
ities of a repair department. You will be 
interested to know what others are doing. 


United Shoe Repairing Machine Company 


BOSTON, MASSACHUSETTS 




















| Cfine Styles 
| | fil of Sadability 
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ee! 
Imitation Wing Tip. 
Sizes, 2% /8. 


IN STOCK -2 ANG 


Ready for Immediate Delivery 


<HARRISON SHOE> 


\uras/ 


207 W. MONROE ST. 
CHICAGO 
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MN) «Bates 
National 
Advertising 


Band conti September From this forceful publicity 


7 and continuing every | campaign—which is merely 
one of a long series of cam- 


other week to the mid- : Hee: 
paigns already run—every one 
dle of December, Bates Shoes of the thoesnds af utes 


will, as usual, be advertised — [cal Dealers about the coun- 
prominently in the Saturday try will derive several tangible 
Evening Post. benefits: 


SODUD 


ll el dl ee el ~~, 
0-90-90 SO30-0-0 
exexeroroxer. 


—, 
am 


mn? | 


Sy epee et 
Sam tn a se? te? a! 


vo Ooo o0-O-0-< 
sa! 


Te¥aavar 
Zokexexe 


0-0-9) 


fotcoMex oom ovorezoxe 
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Not only will the campaign 
tell an interesting shoe-news 
story to the men in each 
Bates dealer’s community; it 
will re-emphasize the solidity 
and dependability of the entire 
Bates Shoe proposition—right 
in this peculiar and in some 
respects difficult period of war- 


time merchandising; 


This series of advertisements 
will add interest to and in- 
crease the value of .every 
Bates dealer’s store-window 
displays; 


It is bound to infuse extra 


interest and sales activity in 
every salesman in every Bates Shoe 
Agency, because each advertise- 





ment in the Post will feature a 
Fall Bates Shoe whose style value 
and quality-value and high retail 
salability have been thoroughly 
demonstrated; 


It will help to focus the public’s 
interest upon a highly important 
fact in the shoe world nowadays— 
namely, the rapidly increasing de- 
mand everywhere for moderate-price 
footwear for Men; 


And these Bates advertisements 
in the Saturday Evening Post are 
sure to add a helpful punch to 
every form of local advertising that 
each Bates dealer issues. 


At no previous time has the 
financial value of the Bates 
Local Agency franchise been 
greater to shoe dealers than 
now. 


The Bates salesmen will soon 
be on the road with our Spring 
1919, samples. Shall we 
arrange for an interview with 


YOU? 


Bates Shoes Five to Eight Dollars 
A. J. BATES COMPANY 


FACTORIES AND 
GENERAL OFFICES 


WEBSTER, MASS. 


CENTRAL DISTRIBUTING HOUSES 
328 W. MONROE STREET 
CHICAGO, ILL. 
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Men’s Edueators 
are good sellers 





BECAUSE more men are be- 
ginning to realize that 
their feet are a mighty impor- 
tant detail of their anatomy. 
BECAUSE more men are finding out 


that Educator Shoes are the correct or- 
thopedic shape. 


BECAUSE more men are learning 
through experience that cheap shoes are 
a poor investment and that Educator 
Shoes are economical. 


Rice & Hutchins, Inc. 
20 High St., Boston, U. S. A. 


Educator Shoes 
are Carried in Stock 
by these Distribut- 
ing Houses: 

The Rice & Hutchins New 
York Company 

The Rice & Hutchins Bal- 
timore Company 

The Rice & Hutchins At- 
lanta Company 

The — & Hutchins Chi- 
ca mpan 

The Rice r Hutchins 


Cleveland Company 
=~ Rice & Hutchins Cin- 


y 
The Atlas Shoe Company, 
ee E ies @ 
loseph I. Meany 9 
Inc., Philadelphia, Pa. 























